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ABOUT THIS REPORT

Balance, the Lufthansa Group’s Sustainability Report, informs stake-
holders and the interested public about the Group’s goals, activities and
advances in the areas of business, social responsibility, environment,
product and corporate citizenship. It thus complements and expands

the information in the Annual Report.

Across the Lufthansa Group, Corporate Responsibility is

understood to comprise the following dimensions:

» Economic sustainability

« Corporate governance and compliance

» Climate and environmental responsibility
« Social responsibility

» Product responsibility

- Corporate citizenship

This report has been prepared in accordance with the GRI Standards:
Core option. This publication also serves as a progress report concern-
ing the implementation of the ten principles of the UN Global Compact,
which the Lufthansa Group joined in 2002 and to which it has been
committed as “Participant” since 2018. The Group determined the most
significant topics related to sustainability in 2018 in the context of

an aggregated materiality analysis, which is based on the results of

a stakeholder survey (see page 29).

Scope of consolidation and comparability

Unless noted otherwise, the data in this report refers to the financial
year 2018. You will find explanations concerning the scope of consoli-
dation and calculation methods used to determine the absolute and
specific resource consumption at the Lufthansa Group on page 111. This
report covers the activities of the Lufthansa Group. Under the aspect
of materiality, reporting focuses on the product of “flying” without
upstream and downstream processes. Reporting restricted to individual
Group companies is indicated in the text. Due to changes in the
portfolio over recent years, the figures for personnel and environmental
performance cited in this report are only to a limited extent comparable
with those reported for previous years. For example, Brussels Airlines,
which is part of the Lufthansa Group, was first included in this report’s
coverage during the reporting year 2077. In the reporting year 2018,
Luftverkehrsgesellschaft Walter was included in the coverage. There are
also certain differences in approach compared to the Annual Report
when calculating passenger numbers and their derivative performance
indicators (see explanations relating to the overview on page 2,

At a glance).

Publication dates of this report

Balance, the Lufthansa Group’s Sustainability Report, is published once
a year in German and in English. The preceding edition was published on
June 6, 2018. The Group has regularly reported about its environmental
performance since 1994 and has continuously expanded its reporting to

the other dimensions of entrepreneurial responsibility.
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Additional information on the Internet
In addition to this report, the Lufthansa Group informs readers via

the Internet about its activities in the area of sustainability:

Disclaimer in respect of forward-looking statements

The data included in this report has been collected and processed with
the utmost care. Nevertheless, errors in transmission cannot be ruled out
entirely. Information published in this report with regard to the future
development of the Lufthansa Group and its subsidiaries consists purely
of forecasts and assessments and not of definitive historical facts. Its
purpose is exclusively informational, identified by the use of such
forward-looking terms as believe, expect, forecast, intend, project, plan,
estimate, count on, can, could, should or endeavor. These forward-
looking statements are based on all the discernible information, facts

and expectations currently available.

Numerous factors affect the facts and forecasts published in this report,
which are in large part outside the Lufthansa Group’s sphere of influ-
ence. This includes, among others, changes in national and international
laws and regulations or fundamental changes in the economic or

political environment.

It is possible that the Group'’s actual results and development may differ
materially from the forward-looking statements implied by the forecasts.
The Lufthansa Group assumes no obligation for and does not intend to
adapt forward-looking statements to accommodate events or develop-
ments that may occur at some later date. Accordingly, it neither
expressly nor conclusively accepts liability, nor does it give any guarantee
for the actuality, accuracy and completeness of this data and

information.

Taken from the Annual Report 2018 of the Lufthansa Group. The
figures for 2017 and 2018 shown here include effects from the first-time
application of new accounting standards and other accounting changes.

Previous year's figures have been adjusted. 3 For the reporting year
2018, the following companies have been included in Balance: Lufthansa
(including Lufthansa CityLine and Air Dolomiti), Lufthansa Cargo,
SWISS (including Edelweiss Air), Austrian Airlines, Eurowings (including
Germanwings and Luftfahrtgesellschaft Walter) and Brussels Airlines.
Excluding the services of third parties, i.e. airlines outside the scope of
consolidation of Balance, but that take over services from Lufthansa, for
example in the event of capacity bottlenecks (see page 112, table “Share
of third parties™) 4 Types of flights taken into account: all scheduled and
charter flights. 5 See page 112, table “Fuel consumption”. 6 Balance:
segments (operational perspective); Annual Report: distance (customer
perspective). One distance can include several segments, e.g. in the
event of stops en route. 7 Balance: on the basis of all passengers aboard;
Annual Report: on the basis of all revenue passengers. 8 Companies
referred to as in 3, but including the services of third parties, as these
contribute to the Group's results. Types of flights as in 4, but including
ferry flights, as these represent costs.



AT A GLANCE

BUSINESS PERFORMANCE DATA*

Revenue million € 35,844 35,579 +0.7%
of which traffic revenue million € 28,103 28,399 -1.0%
EBIT million € 2,974 3,297 -9.8%
Adjusted EBIT million € 2,836 2,969 -4.5%
Adjusted EBITDA million € 5,016 5,009 +0.1%
Net profit/loss for the period million € 2,163 2,340 -7.6%
Total assets million € 38,213 35,778 +6.8%
Cash flow from operating activities million € 4,109 5,368 -23.5%
Capital expenditure (gross) million € 3,757 3,474 +8.1%
Equity ratio percent 25.1 25.5 -0.4 PP
PERSONNEL DATA
Number of employees (on December 31, respectively) 135,534 129,424 +4.7%
of these, in Germany 72,716 69,142 +5.2%
of these, outside Germany 62,818 60,282 +4.2%
Staff costs million € 8,811 8,172 +7.8%
Revenue/employee € 266,835 276,114? -3.4%
Staff costs/revenue percent 24.6 23.0 +1.6 PP
Average age years 41.5 42.2 -0.7 years
Part-time ratio, absolute percent 28.8 28.6 +0.2 PP
Part-time ratio, men percent 14.9 14.4 +0.5 PP
Part-time ratio, women percent 45.3 45.3 +0.0 PP
Share of women in management (worldwide) percent 15.9 15.1 +0.8 PP
Share of women in management (Germany) percent 17.7 16.5 +1.2 PP
ENVIRONMENTAL DATA #
Fuel consumption® tonnes 10,254,365 9,618,095 +6.6%
Fuel consumption, specific, passenger transportation [/100 pkm 3.65 3.68 -0.8%
Fuel consumption, specific, freight transport g/tkm 213 215 -0.7%
Carbon dioxide emissions tonnes 32,301,249 30,296,998 +6.6%
Carbon dioxide emissions, specific, passenger transportation kg/100 pkm Q.19 Q.27 -0.8%
Nitrogen oxide emissions tonnes 161,427 151,402 +6.6%
Nitrogen oxide emissions, specific, passenger transportation g/100 pkm 45.8 46.1 -0.7%
Carbon monoxide emissions tonnes 23,197 21,922 +5.8%
Carbon monoxide emissions, specific, passenger transportation g/100 pkm 7.1 7.2 -2.1%
Unburned hydrocarbons tonnes 2,310.9 2,226.1 +3.8%
Unburned hydrocarbons, specific, passenger transportation g/100 pkm 0.7 0.7 -4.3%
TRANSPORT PERFORMANCE DATA
Flights® 1,115,714 +12.6% 1,228,920 +8.9%
Passengers carried’ thousand 134,743 +13.3% 142,335 +10.0%
Seat kilometers offered, SKO million pkm 334,231 +9.6% 349,489 +8.2%
Freight tonne kilometers offered, FTKO million tkm 16,883 +10.0% 16,431 +4.3%
Passenger kilometers transported, PKT’ million pkm 277,462 +9.8% 284,5612 +9.0%
Freight tonne kilometers transported
(including third-party performance), FTKT million tkm 10,118 -0.5% 10,907 +0.8%
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Dear Readers,

It is with great pleasure that | introduce the 25th issue of our sustainability report Balance to you. There is also a little bit of pride
in doing so because we were among the first in our industry when we started reporting about this topic in 1994. The environmental
report of yesteryear has evolved into a comprehensive sustainability report covering all dimensions of corporate responsibility.

Being an aviation group, we are aware of the fact that the past years’ growth in passenger numbers also implies growing respon-
sibility for us to ensure that future mobility will be shaped in environmentally compatible ways. It is no coincidence that the title
of this report is “Maintaining balance. Out of responsibility.” To reach this goal, we continuously invest in new and especially
efficient aircraft - we took delivery of 46 aircraft during the past year; in 2019 we will receive more than 30.

During the past year, our aircraft needed a mere 3.65 liters of kerosene on average to fly one passenger over a distance of
100 kilometers. This is a new record! While enormous changes have been realized in this area over the past 25 years, we will not
rest on our laurels. We intend to take a leadership role within the aviation industry on the topic of responsibility.

Our report is also intended as a comprehensive basis for dialogue with our interest groups. For this reason, we talk openly not only
about success stories, but also about challenges: despite the financial success we achieved in 2018, it was not an optimal year
for our customers. The disproportionate growth in air transport revealed the infrastructure bottlenecks affecting the entire industry,
especially during the summer months of 2018 - both on the ground and in the air.

We have taken action immediately and are maintaining close dialogue with our system partners, industry representatives and
politicians because this is a challenge we can only surmount together.

All our activities are guided by the ten principles of the UN Global Compact, which have helped us since 2002 in positioning our
actions; the same is true of the Sustainable Development Goals.

| would like to recommend our cover story particularly warmly to you. It illustrates by means of examples what we have been able
to achieve over the last quarter of a century with regard to sustainability. Our path will not come to an end for a long time yet. And

we will pursue it with responsibility and from a perspective of conviction - for the benefit of those generations that will follow us.

| thank you for your interest and wish you a captivating read.

(S

Chairman of the Executive Board and CEO
Deutsche Lufthansa AG

LUFTHANSA GROUP / Sustainability Report Balance / Issue 2019 / page 3



THE LUFTHANSA GROUP

The Lufthansa Group is an aviation company
with worldwide operations and more than
550 subsidiaries and affiliated companies.
The portfolio comprises the Network Airlines,
Furowings and the Aviation Services.

The Lufthansa Group's goal is to be the first
choice in aviation for shareholders, customers,
employees and partners while continuing to
play a significant role in shaping the global
aviation market. The Lufthansa Group
pursues this standard in the knowledge that
only responsible business practices, oriented
by the principles of sustainability, can be
successful over the long term.

In 2018 the Group's airlines set a new record:
With more than 142 million passengers, the
Lufthansa Group is the number one in Europe.

2 www.lufthansagroup.com

>
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Corporate headquarters
Cologne

Legal form
Stock corporation

Total revenue 2018
35.8 billion euros

Number of employees
on 31.12.2018
135,534

Number of nationalities
176

Hubs
Frankfurt, Munich,
Zurich, Vienna

Number of aircraft
in the Group’s fleet
763

Number of passengers
in 2018
142.3 million

1.97 million

meals

A
389,058

passengers
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THE SET-UP OF THE LUFTHANSA GROUP

A A S 7
NETWORK AIRLINES ~ EUROWINGS
y l

The business segment Network Airlines comprises the The business segment Eurowings comprises the flight opera-
companies Lufthansa, SWISS and Austrian Airlines. They offer tions of Eurowings, Germanwings as well as Brussels Airlines.
their customers a premium product via their respective hubs Furthermore, the equity investment in SunExpress is part of
and, thanks to the multi-hub strategy, a comprehensive route this business segment. Together, these airlines are character-
network combined with the highest degree of travel flexibility. ized by an innovative and competitive product for price-

sensitive and service-oriented customers in the growing
direct-traffic segment.

AVIATION SERVICES

The Aviation Services strengthen the Lufthansa Group’s portfolio and are leaders in their respective worldwide markets. This
includes the business segments Logistics, MRO (Maintenance, Repair and Overhaul), Catering and Aviation Training as well as
other companies and Group functions.

© Lufthansa Cargo & Lufthansa Technik

Lufthansa Cargo AG, with headquarters in Frankfurt, is the Lufthansa Technik AG, with headquarters in Hamburg, is
Lufthansa Group's specialist for logistics and Europe’s leading the world’s leading manufacturer-independent provider of
cargo airline. The company serves a worldwide network and maintenance, repair and overhaul services for civil commercial
is known for short transport times and the highest quality aircraft operated by more than 850 customers.

standards. In addition to its own and chartered freight capaci-
ties, Lufthansa Cargo also markets those in the freight
compartments of the passenger aircraft operated by Lufthansa,
Austrian Airlines, Brussels Airlines, SunExpress and Eurowings
on long-haul routes.

(Lufthansa

LSGgroup Aviation Training’

The LSG Group is the industry leader for high-quality in-flight Lufthansa Aviation Training GmbH (LAT) is one of the leading

catering. With its established LSG Sky Chefs brand, it offers a companies in the field of flight training with its competence in

comprehensive portfolio of products and services in all areas of  the training and further education of cockpit and cabin person-

in-flight service. The group’s parent company, LSG Lufthansa nel at twelve training locations. In addition, LAT bundles all

Service Holding AG, is headquartered in Neu-Isenburg. Lufthansa Group flight schools in Germany, Switzerland and
the USA under the European Flight Academy (EFA) brand.

Company profile updated on 19 June 2019.
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Cover story

MAINTAINING BALANCE.

QUT OF

RESPONSIBILITY.

Air transport connects people, countries and cultures
around the world. [ts economic importance is
enormous, it drives employment and it ensures the
fast and reliable flow of goods. At the same time,

it has undesirable effects on climate and the environ-
ment, similar to other modes of transport. Therefore,
sustainable and environmentally compatible forms
of mobility are among the key challenges of the

2lst century. The Lufthansa Group is aware of its
responsibility to protect and maintain the basis of life.
For 25 years the Group has published key data of its
environmental performance in its sustainability report
Balance, which covers progress as well as challenges
in all dimensions of the company’s corporate respon-
sibility. What are the Group's achievements in the
area of corporate responsibility over the past quarter
of a century”? \What are the success stories and
milestones, and where are the opportunities for the
Lufthansa Group to improve even further in order

to maintain a balance in the future as well?

The following pages provide insights into this story.

LUFTHANSA GROUP / Sustainability Report Balance / Issue 2019 / page 7
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FOCUS ON CLIMATE AND THE ENVIRONMENT
FROM EARLY ON

The Lufthansa Group has declared its support for sustainable and responsible
corporate policies for decades. Already, the introduction of the Environmental
Report's first issue, Balance 1994, stated: “At Lufthansa, we see making a
contribution to the preservation of ecological balance as one of our most
important tasks. Therefore, we strive to keep the environmental burdens caused
by air transport as limited as possible and to handle reserves of raw materials
with great care”

Even at that time, the Group identified continuous fleet modernization as the
central switch lever: “We wiill continue to demand that manufacturers of aircraft
and engines pursue improvements through which our aircraft - and ultimately
all aircraft — can achieve lower emissions of pollutants.” A successful approach:
thanks to ever-more efficient aircraft and numerous efficiency programs, the
Lufthansa Group has been able to significantly reduce the specific consumption
of its Group fleet since 1994 from 9.2 liters to today's value of 3.65 liters per
passenger and 100 kilometers, a reduction of 30 percent.

H HH H Publication of the
SUStalnablllty n the 5' first Environmental Adoption of Guidelines of
Lufthansa Group — Report Environmental Protection
Milestones from 25 years'
[ Participation in the climate [ Lufthansa Technik is [ Launch of the Lufthansa
research project MOZAIC; validated in accordance School of Business,
two Lufthansa A340-300s are with EMAS, the EU’s Germany'’s first corporate

equipped with measuring probes eco-audit regulations university

1 selection
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DEVELOPMENT OF SPECIFIC
FUEL CONSUMPTION Pioneer work for alternative fuels

IN LITERS PER PASSENGER AND 100 KILOMETERS
(L7100 PKM) Over the past years, the Lufthansa Group has been intensively
involved in researching, testing and using sustainable alternative

5.2 liters 3.65 liters . .
fuels. It has thus done important pioneer work:

+ 201 Lufthansa became the first airline worldwide to test the
use of biosynthetic fuel for about six months under regular
operating conditions. Under scientific oversight the airline
completed 1,187 flights between Hamburg and Frankfurt using
a biokerosene mixture. With this test run Lufthansa demon-
strated that alternative fuel can be used in everyday operations
without problems, lowering CO, emissions at the same time.

+ 2013 The Lufthansa Group and the German Armed Forces
Research Institute for Materials, Fuels and Lubricants started
the EU research project “Blending Study”. In this project,

1994 2018 important insights were gained concerning the blending

properties of conventional fossil fuels and different new
biokerosenes.

REDUCTION SINCE 1994: + 2016 The Lufthansa Group refueled its aircraft at Oslo Airport
with a fuel mix containing 5 percent alternative fuel. A total of

O about 5,000 flights were operated with this blend.
— « 2019 Lufthansa and the Refinery Heide signed a joint declara-
tion of intent concerning the future production and acceptance
O of synthetic kerosene that is to be produced with electricity

generated by wind power.

Participation in the Lufthansa CityLine becomes Launch of “AlRail", WE SUPPORT
interdisciplinary ® the first airline worldwide to be a cooperation between O&“ALC\%A Participation in the UN Global
research project = validated in accordance with Lufthansa and 5 @‘\, 5 Compact, the largest initiative for
“Quiet Traffic” the strict EMAS standards Deutsche Bahn \& !Q} sustainable corporate governance
s .
worldwide
l [ Lufthansa Technik inaugurates [ Lufthansa Technik
Foundation of the the world’s largest and most becomes founding
employees’ aid initiative Participation as a founding modern noise-protection hangar member of Environmental
help alliance e.V. member in the initiative in Hamburg Partnership Hamburg

“Pro Recycling Paper”

LUFTHANSA GROUP / Sustainability Report Balance / Issue 2019 / page 9



20 YEARS OF ACTIVE
NOISE ABATEMENT

Making commercial aviation
continuously quieter is a complex
task that requires the cooperation
of different players. The

Lufthansa Group has therefore
worked closely over the past 20
years with partners in the aviation
industry, public administration and
science, including the Joint
Research Project Quiet Traffic.

2Q.6%

OF THE AIRCRAFT IN THE OPERATIVE GROUP
FLEET MEET THE STRICT MINUS-10-DB
CRITERIUM OF THE ICAO CHAPTER 4 STANDARD

J fact check

Participation in the
climate research

project CARIBIC
Pioneer in the switch to

the “paperless cockpit”

2004 2005

2006

Dr. Gerd Saueressig
Manager Group Environmental Issues,
Lufthansa Group

HOW AND WITH HOW MUCH SUCCESS IS THE
LUFTHANSA GROUP COMMITTED TO ACTIVE NOISE PROTECTION?

The most important point is to make continuous investments
in ever quieter aircraft. Additionally, we retrofit aircraft in

the existing fleet to reduce noise emissions, optimize approach
and departure procedures and actively participate in noise
research. We also place great emphasis on actively taking part
in dialogue forums. Research and development create the
foundations for successful measures in active noise protection.
They lead to quieter aircraft and engine generations as well

as optimizations within the existing fleet. It is essential

for the Lufthansa Group to contribute to shaping this
approach, which consists of intensive research as well as

new technologies and products in order to achieve further
efficiency increases.

In this spirit, Lufthansa and the German Aerospace Center
(DLR) demonstrated already in 2001 that a so-called chevron
nozzle reduces the exhaust jet noise of an Airbus A319 engine
by about 1 dB(A). At the beginning of 2014, Lufthansa became
the first airline worldwide to put an Airbus A320 equipped
with noise-reducing vortex generators into service. These
devices are also based on research results produced by the
Lufthansa Group and DLR. They make our aircraft up to

4 decibels quieter during the approach phase.

Lufthansa and SWISS offer
passengers the option of

Miles & More ; o
compensating CO, emissions

launches the 2

g ” on a voluntary basis by

Miles to Help’ ) . )
cooperating with the climate

program

protection foundation
myclimate

2007

El ‘ Introduction of the
compliance program

page 10 / Cover story: Maintaining balance. Out of responsibility.

[ First participation in the
Carbon Disclosure Project (CDP)

Foundation of Cargo Human Care
by Lufthansa Cargo employees
and German physicians




25 YEARS OF CLIMATE
RESEARCH ON SCHEDULED
FLIGHTS

Since 1994, the Lufthansa Group has been a
reliable partner for climate research and has
continuously expanded this commitment.

Currently, three Lufthansa aircraft are equipped with special measuring
instruments in the context of the projects CARIBIC and IAGOS (see page 51,
Balance 2017), tasked with measuring atmospheric trace substances and
cloud particles. Data collected at cruising altitude is of particular importance
for the understanding of the earth’s climate. Scientists use data generated
by research projects supported by Lufthansa to make existing climate
models more accurate and improve weather forecasting models. Starting
with the project MOZAIC, the predecessor of IAGOS, all projects taken
together have been successful in creating a unique database on the highly
important greenhouse gases, water vapor and ozone.

02 IAGOS SINCE 2011

01 MOZAIC FROM 1994 TO 2014

Lufthansa Technik .
introduces the highly e
efficient Cyclean Engine
Wash for aircraft engines

Introduction of paperless
boarding passes at Lufthansa

2008

2009

000

ABOUT 500 SCIENTISTS AROUND THE
WORLD USE THE IAGOS DATABASE

What the

Lufthansa Group
contributes to climate
research:

« modifications of aircraft, which
simultaneously operate scheduled
flights and serve the goals of
climate research.

+ measurements of climate-relevant

trace gases - daily and on a

global scale.

aircraft are ideal platforms for

carrying out measurements in the

upper troposphere and lower
stratosphere.

+ the Group’s worldwide route net-
work offers extensive coverage of
the earth’s most important regions.

Green Building Certificate
for the Lufthansa Aviation Center

2010

[ Adoption of the Strategic

Environmental Program .
Lufthansa Cargo’s environ-

mental management system
is certified in accordance with
ISO 14001 for the first time

The Lufthansa Group sets
up its Compliance Office

[ First Package of Measures for
ﬂ “Active Noise Abatement”
implemented by Forum Airport and
Region, with Lufthansa’s participation

LUFTHANSA GROUP / Sustainability Report Balance / Issue 2019 / page 11
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PIONEER FOR ENVIRONMENTALLY
FRIENDLY AIRCRAFT

The Lufthansa Group invests continuously in a modern and CONTINUOUS INVESTMENTS IN
efficient fleet, and for decades has made significant contribu- FUEL-EFFICIENT AIRCRAFT'
tions to developing new types of aircraft. Sustainability consider-
ations play an important role in this context. The Group has been
the launch customer for the introduction of new, fuel efficient
and quieter aircraft multiple times. In 2016, it was the C Series
at SWISS and the Airbus A320neo at Lufthansa. In the long-haul
segment as well, the Lufthansa Group has set the trend

with regard to climate and environmental responsibility for

Airbus A340-300 "

Airbus A350-900 '\
'\

many years by putting especially economic aircraft in service.

New entries to the fleet were the A380 in 2010, the 4 o
Boeing 747-8 in 2012, the Boeing 777F in 2013 and the Airbus E
A350-900 at the end of 2016. In summer 2020 Lufthansa s 2
expects its first state-of-the-art Boeing 777-9 long-haul aircraft. § 5 §
From the end of 2022, the Boeing 787-9 will become part of g
the Lufthansa Group's fleet. By replacing four-engined aircraft -
with new twin-engined models, the Group creates a basis
for the future over the long term: fuel consumption and noise 2
emissions decline, operating costs fall and customer
comfort increases.
1
Currently, the Lufthansa Group has 210 new aircraft with delivery
dates up to 2027 on order.?
0
1994 2017 2020
COMMISSIONING
Three special CARIBIC Project management for MODAL
flights to measure the in the framework of the aviation

concentration of airborne Pure Lufthansa refits the engines of research program of Germany’s
i : the Frankfurt-based B737 fleet

ashes after a volcano \\ s|(y Start of the first long-term e Frankfurt-base ee Federal Ministry for Economic

eruption in Iceland

) ; ; with acoustic panels
sky friendly energy trial worldwide of p Affairs and Energy

biokerosene in regular

2011 flight operations 2012

[ Participation in the

climate research project . ) .
IAGOS for long-term 1 1© ¢ Start of trials with electric-

powered taxiing for aircraft on
the ground (eTaxi)

Start of replacing about
30,000 standard trolleys with

’ . investigation of the
lightweight models

earth’s atmosphere

1 Values based on a standardized mission (manufacturers’ data) and generic, comparable layouts, in each case with full payload (including cargo).
2 as of May 7, 2019
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FLYING RESPONSIBLY

Helping with miles

Since 2006, the participants of Europe’s leading frequent flyer and awards program,
Miles & More, have been able to donate award miles to charitable causes through
the initiative “Miles to Help”. The help alliance, the Lufthansa Group’s charitable

aid organization, uses donated miles to support disadvantaged children in Africa, Asia
and South America with food, health care and education. For example, 5,000 miles
ensure the salary for an additional teacher in Africa for one month. And 10,000 miles
make sure that ten children in Asia get meals for one month. Miles & More
participants decide themselves which specific project is to benefit from the value

of their award miles or if they want to support the help alliance with

an unassigned donation.

Compensating CO, emissions on a voluntary basis
The Lufthansa Group offers its customers the option to compensate on a voluntary
- _ basis a large part of the CO, emissions that are unavoidably caused by their
e flights and thus to make a personal contribution to climate protection. Since 2007,
- Lufthansa and SWISS have cooperated with the climate protection foundation

A >

myclimate for this purpose. An emissions calculator on dedicated Internet pages
indicates an appropriate amount for the customer’s climate donation. In the end,
passengers decide themselves how much they wish to give. Donations are channeled
to certified projects that support climate-friendly energy sources. This offer is to be
integrated into the booking masks.

Latest measure: Since January 1, 2019 all official air travel for Lufthansa Group staff
is now CO,-neutral. The Group compensates these CO, emissions through myclimate
as well. Furthermore, the Lufthansa Group is developing similar offers for its distribu-
tion customers and has already launched a successful test run.

(rn\yclimate

shape our future

Implementation of project First A320 with flow-
“2nd Life” for recycling optimized wing tips

decommissioned aircraft LIZ.»Cate]rcnlwg Qltrodu‘ces (sharklets) in service at
climate-friendly main courses Lufthansa

for employees in company

restaurants
[ The Lufthansa Group sets up a [ Identification of savings
Cabin Air Quality Review Board potentials by weighing all
loose items on board a Start of the initiative “Flygreener” for improved
Gabin Air Lufthansa A340-300 waste avoidance and recycling on board

[

.

Flygreener
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GROWING RESPONGSIBLY

The Lufthansa Group is growing - and has done so for many years. Today, the
Group airlines transport almost four times more passengers than 25 years ago.
Even though the number of aircraft and flights per year have more than doubled
since 1994, the Company's determination to meet its responsibility and to put
this principle into practice every day has remained unchanged.

COMPARISON 1994 AND 2018

® PASSENGERS
A 1902 37.7 million
. 208 142.3 million

EMPLOYEES

094 57,798

IN THE GROUP’S FLEET

1994 317
2018 763

Beginning of the partnership
between Lufthansa Cargo

and the emergency-aid alliance
“Aktion Deutschland hilft”

Introduction of “Luftikusse”,

a day-care program for children
of employees during the
summer holidays

DESTINATIONS

1994 200 deStiﬂatiOﬂS in 93 countries @
2018 343 destlnatlons in 103 countries

> FLIGHTS
1994 536,687 =
208 135,534 \ 2018 1,228,920
NUMBER OF AIRCRAFT /\/

REVENUES

1994 9,6301 million €
2018 35,844 million

Inauguration of the
Lufthansa Innovation
Hub in Berlin

Lufthansa Cargo successfully
implements replacement of about
5,500 freight containers with
more lightweight models

2014

[ Start of the electromobility initiative
Scientifically guided E-PORT AN at Frankfurt Airport

study on the analysis
of cabin air @

Deutsche Mark (DM) converted at a rate of 1.95583
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Introduction of the “New
Work Space” concept with
open office landscapes

[ Operation of the world's
first A320 equipped with
noise-reducing vortex
generators



DIVERSITY AS A
BASIC PRINCIPLE

The Lufthansa Group underscored the
importance of diversity and equal
opportunities over 20 years ago by creat-
ing the management function “Change
Management and Diversity". Further
evidence is the responsibility for
promoting equal career opportunities for
men and women, already defined in the
1990s. In 1997/, for example, Lufthansa
was honored by the association “Total
E-Quality”. Today, the Lufthansa Group
is more diverse than ever. Expanded
continuously over the past years,

the Group's commitment to numerous
initiatives related to the topic of diversity
is an established element in the
orientation of its corporate culture.

J fact check

Equal opportunity officer,
Lufthansa Group

WHAT IMPORTANCE DOES THE TOPIC OF
DIVERSITY HAVE FOR THE LUFTHANSA GROUP?

For a cosmopolitan company like the

Lufthansa Group, diversity is important and
natural - both as an employer and as a service
provider. Our employees quite literally come
from all over the world; currently, people from
176 nations work in our Group. We are proud

of this diversity within the workforce. It is our
lever for creativity, innovation and agility. Esteem
for people - independent of their gender, age,
origin, religion, sexual identity and orientation -
shapes our conduct, be it vis-a-vis employees,
customers or suppliers.

NATIONALITIES
REPRESENTED IN THE
LUFTHANSA GROUP

ey
1/0

All Lufthansa Group

aircraft fly for one
year from Oslo with
a five-percent share
of biokerosene

2016

Lufthansa Cargo signs
cooperation contract with
German Red Cross

First parent-and-child
office for employees
with childcare
bottlenecks

2015

c 00
o=@

7 [ World premieres: Lufthansa puts
hs the first A320neo aircraft into
service; SWISS the first CS100

[ Flyover measurements on
Lufthansa Cargo MD-11 freight
aircraft to test noise-reducing
modifications on engines and
landing gear

Signing of the
Charter of Diversity Introduction of

eJournals
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20 YEARS OF HELP ALLIANCE

Two Lufthansa employees had the idea of founding

the charitable employees’ organization help alliance;

13 colleagues eventually made it a reality in September

199G, For 20 years, the help alliance - active under the

roof of the Lufthansa Group as a charitable limited

liability company since 201/ - has given disadvantaged
l people around the world access to education.

. Countries in which the help alliance is active.

PROJECTS

1999 9
2018 41

17 million €

invested in aid projects since 1999

150

projects since 1999, of which:
55 in Asia

50 in Africa

25 in South America

20 in Europe

1,500

continuous donors worldwide

80

employees became involved over the past
20 years as voluntary project managers

—
Start of the program Health Lufthansa receives the first First fully-electrified catering
Management@Lufthansa Group Beginning of a two-year test run Airbus A350-900, one of the lift truck (“eLift™) of LSG Group
to check the durability of riblet most environmentally-friendly put into service
Lufthansa Group structures in flight operations aircraft worldwide
Health Management
[ Participation in “Initiative [ Transformation of employee f Adoption of the
Chefsache” (“A Matter for the organization help alliance Lufthansa Group
Boss”) to promote equal First aircraft tow-truck with diesel- into a charitable limited Code of Conduct
opportunities electric hybrid propulsion system liability corporation
(“eTug”) worldwide put into service [ ;
ba /alllance
-
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BALANCE OVER TIME
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Lufthansa selected the title “Balance” for its reporting on the topic of the
environment and later on sustainability. It signifies responsibility for a world
of reconciliation between the Group’s interests and those of its stakeholder
groups. Shortly after the publication of the first environmental report, the
“Initiative Balance” was launched too, which Lufthansa used to explain its
position on socio-political topics, both within the Company and in public.
The guiding motto “maintaining balance” remains valid today.

Starting with the 1998/99 edition, the report was presented in a new format:
in addition to the facts-and-figures part containing all the important data on
environmental protection, for the first time there was also a magazine part
with articles and features focusing on the topic of aviation and the environ-
ment. From 2006, Balance was again published as a one-part report and has
since evolved into a comprehensive Group sustainability report. Coverage at
first followed the internationally acknowledged guidelines of the Global
Reporting Initiative (GRI) and has been in accordance with the GRI Standards
since the reporting year 2017.

Declaration of intent by
Raffinerie Heide and Lufthansa
concerning production and
delivery of environmentally-friendly business
synthetic kerosene

Launch of the LGBTI
network “Diversifly”
at the Lufthansa Group

Lufthansa Technik launches
efficient method of cleaning
engines with CO, dry ice

2018 2019

Senior Vice President & Head of
Corporate Communications,
Lufthansa Group

HOW MUCH EMPHASIS IS PLACED
ON THE TOPIC OF CORPORATE
RESPONSIBILITY IN COMMUNICATIONS?

Sustainability topics are on an equal
footing with financial, corporate and
product topics in our communications
work. Our approach is and remains to
inform comprehensively, openly and
transparently about our activities -
including challenges. Because of its
regular publication rhythm, our sustain-
ability report has allowed us to
accompany longer-term processes,
document progress and cast a light on
significant topics. Simultaneously, the
report also reflects the changes in the
requirements of our internal and
external stakeholders. And incidentally,
with this edition it is published for the
first time only as a digital version on
our website.

Lufthansa Group

when traveling on

@climate

shape our future

4 fact check

employees fly CO, neutral

[ Lufthansa's Munich hub
validated for the first time
according to EMAS and certified Lej’
according to 1SO 14001

Implementation of the
central eHealth platform
for health-care provision

Test run of CO, compensation for
corporate customers in Germany,
Austria and Switzerland

LUFTHANSA GROUP / Sustainability Report Balance / Issue 2019 / page 17



¥

-

RESPONSIBILITY S OUR LEITMOTIF

Interview with Carsten Spobhr,

Chairman of the Executive Board and CEO, Deutsche Lufthansa AG

CORPORATE RESPONSIBILITY IS AMONG THE
LUFTHANSA GROUP’S TOP FOCUS TOPICS IN 2019.
IS THE GROUP FOLLOWING A TREND IN DOING SO?

Responsibility for the environment and society has been a
central strategic topic for us for some time, so this is certainly
not new. Just think of our long-term fleet modernization and
efficiency programs. When it comes to introducing new
technologies we have always had a leading role. And we have
been committed to social concerns for quite some time now.
The help alliance, our aid organization, celebrates its

20th anniversary this year and has supported thousands of
disadvantaged young people around the world since 1999.
Even if we are already doing a lot of “good”, we want to
consider corporate responsibility much more strongly in our
future decisions. It is my goal to strengthen our leading role
in the airline industry in this area as well.

WHY IS THIS TOPIC SO IMPORTANT FOR THE LUFTHANSA GROUP?

Over the long term, we can only be successful if the interests
of our customers, employees and shareholders are in balance.
At the same time, we also must and want to assume our
responsibility for social issues as well as that for the environ-
ment. Without this balance, success is not sustainable.

Our customers as well as our investors increasingly consider
criteria of sustainability and climate protection, and young
talents now also prefer companies that act sustainably.
Corporate responsibility thus makes a decisive contribution
to securing the Lufthansa Group’s future potential in a
comprehensive way.

page 18 / Cover story: Maintaining balance. Out of responsibility.

WHAT DO YOU EXPECT FROM THE GROUP’S EMPLOYEES
AND MANAGERS IN THIS RESPECT?

Responsibility is a guiding principle for all employees and
executives at the Lufthansa Group. From our employees

| expect that they internalize the aspect of sustainability

in everyday working life and act responsibly as a result.
Our managers must be models for their staff in this respect
and always include all dimensions of entrepreneurial
responsibility in their decisions.

WHAT ARE THE LUFTHANSA GROUP’S PLANS IN THE
AREA OF SUSTAINABILITY?

The Executive Board has approved a large package of
measures. Retroactively from January 1, 2019, all flights our
employees take for business purposes are made CO,-neutral.
On the ground, we will switch our mobility in Germany,
Austria and Switzerland to CO,-neutral mode by 2030 and
will use eco-electricity in these countries whenever possible.
As the third important measure, we have increased annual
donations to our help alliance because we want to get much
more involved at our large locations, to begin with in Germany.
In the future, our employees at these locations are to have

an option for voluntary duties during working hours.

Our goal is to meet increasing demand for mobility as
environmentally compatible as possible and fulfill our social
responsibility even better while doing so.
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FUTURE-ORIENTED SOLUTIONS

All entrepreneurial activities at the Lufthansa Group are guided

by responsible thinking. The following statements illustrate how this
mindset guides the individual Members of the Executive Board of
Deutsche Lufthansa AG. In this context, responsibility also implies
meeting complex challenges resolutely and with farsightedness, and
creating future-oriented solutions that work well for the Company,
stakeholders and society in equal parts.
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Thorsten Dirks
Member of the Executive Board, Eurowings

Eurowings is Europe’s fastest-growing airline. In 2018, following the insol-
vency of Air Berlin, we hired more than 3,000 employees in record time and
integrated 77 aircraft into our fleet. Together we have thus achieved an
extraordinary result and made an investment in a future that will be success-
ful for many stakeholder groups over the long term. Now we want to intensi-
fy our commitment to society, climate and the environment. Airlines that are
active in the price-sensitive market segment also have an obligation to
make their flight operations as sustainable and environmentally efficient as
possible. This is the kind of responsibility that is applied to assess us and
our competitors. The essential prerequisite for greater sustainability is a
strong economic foundation. Therefore, it is our goal to build up and expand
the Eurowings Group into an innovative travel platform and a leading
Europe-wide provider of direct flights. Our particular focus will remain on
operational stability, as our customers rightly expect flights that are safe
and comfortable as well as punctual and reliable.

Harry Hohmeister
Member of the Executive Board,
Chief Commercial Officer Network Airlines

Lufthansa is the first and only airline in Europe with a five-star rating and
ranks among the ten best premium airlines worldwide. This award under-
scores the Lufthansa Group’s commitment to offer its customers an excel-
lent product. Today our three Network Airlines Lufthansa, SWISS and
Austrian Airlines are already at the top of European hub traffic. To ensure
that this position can be maintained we continuously invest, particularly in
efficient and quiet aircraft, product innovations and service optimizations.
It is also part of our quality standard to strengthen our position as the
leading airline group in the area of sustainability. Our aim is not to have as
many aircraft as possible taking off at all costs; this does not correspond to
our understanding of sustainable and responsible mobility. We will resolutely
continue our numerous fuel-efficiency programs and assess very meticu-
lously how we can further improve our on-board product in the light of
sustainability considerations.
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Dr. Detlef Kayser
NMember of the Executive Board,
Airline Resources & Operations Standards

Following the operational challenges of the preceding year, it is our first
priority to make the flight operations of our Group airlines more punctual and
reliable. We owe this to our customers who were not satisfied with our
performance in 2018 in particular. We are therefore working with great inten-
sity on increasing our operational stability by means of focused qualitative
growth over the long term. To this end we have not only launched numerous
programs, but also consistently seek our system partners’ cooperation. As
delays and flight cancellations are usually caused by many factors, it will take
coordinated solutions to improve the situation in the future. The same applies
to the reduction of fuel consumption and thus CO, emissions. The most
effective environmental levers by far are and remain the avoidance of un-
necessary holding patterns in the air - and by making more direct routes over
Europe available. It is the politicians’ task to accelerate the implementation
of the Single European Sky.



Ulrik Svensson
NMember of the Executive Board,
Chief Financial Officer

In its entrepreneurial activities the Lufthansa Group places great emphasis
on applying responsible and sustainable principles. Therefore, our financial
strategy is based on the clear concept of value-based management: by
investing our capital specifically in areas with the highest expected yield,
we are able to actively shape our industry and remain competitive, so that
the Group remains in a favorable position in the future as well. In doing so
we want to increase our profitability, secure the Group’s financial stability
and as a rule have our shareholders participate in the Company’s success
on a continuous basis. At the same time, we constantly invest in our
Company, our products and the quality of our offer. It is in particular the
modernization of the fleet that allows us to increase efficiency levels,
reduce our CO, emissions and use scarce resources in more responsible
ways. Our overriding goal is to be number one for customers, employees,
shareholders and the environment.

Dr. Bettina Volkens
Member of the Executive Board,
Corporate Human Resources and Legal Affairs

We are proud that the Lufthansa Group has been one of Germany’s most
popular employers for many years. It is of great importance to me that this
will remain so. We want to continue to find the right talented people who
will successfully steer our fascinating company into the future. This also
implies that we will have to become even more international with regard
to our employees. We are working on this task as resolutely as we are
developing leaner and more flexible structures, which give the necessary
dynamism and speed to the Lufthansa Group's transformation process.
The ongoing evolution of market conditions also demands that our employ-
ees have to further develop their know-how and abilities on a continuous
basis. We support this need with diverse digital and non-digital training
options. At the same time, managers are expected to act responsibly.

Serving as examples and compasses for their teams, they are indispensable
for the success of our cultural development process.
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Developments in society have a profound influence on

the business activities and sustainability agenda of the

Lufthansa Group. Among the worldwide megatrends and
challenges are population growth, increasing mobility,
technological progress and the advancing digitalization of
numerous processes. Concurrently, climate and environmental
protection are becoming increasingly important. For the
Lufthansa Group, facing up to these developments means acting
sustainably and responsibly. In this context, the Group places

the focus on those aspects that allow it to achieve significant
effects. In particular, this includes limiting environmentally relevant
effects from flight operations by making comprehensive invest-
ments in new aircraft, technologies and products.

The Lufthansa Group is a service company whose economic
success depends to a significant extent on the commitment and
motivation of its employees. Applying a responsible and sustain-
able approach to dealing with resources, the environment and
employees secures not only long-term financial stability, but also
acceptance for its business model inside and outside of the
Company as well as attractiveness for customers, employees,
shareholders and partners. This also includes the attentive
management of opportunities and risks, consistent supply chain
management and a constructive dialogue with diverse
stakeholder groups. In this way, the Group underscores the goal
of further strengthening its role as a leader in the aviation industry
with regard to its corporate responsibility.
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STRATEGY AND MANAGEMENT

The Lufthansa Group pursues an extensive sustainability
agenda, which comprises different dimensions and ensures
responsible corporate governance in all business segments
(see illustration below). Value-based management is an integral
component of sustainable governance for the Group. The
Company’s financial strategy aims at increasing its value
sustainably. At the center of attention are the three dimensions
of increasing profitability, focused use of capital and safe-
guarding financial stability. The concept and related ratios

are described in detail in the chapter Financial strategy and
value-based management in the Annual Report 2018 (see page
16 ff.). The key ratios are also shown in this report

(see page 2, At a glance).

The Corporate Responsibility
dimensions of the Lufthansa Group

/v
il

Economic
sustainability

¥ dam
L =
Corporate Product
citizenship responsibility
Corporate
Responsibility
Climate and Social

environmental
responsibility

9\ \ Corporate

governance and
compliance

responsibility
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Sustainable management allows the Lufthansa Group to seize
opportunities that present themselves, and also to minimize

or entirely avoid risks, including those that might result from
more rigorous regulatory requirements. Managing opportunities
and risks is integrated into all business processes. The
Lufthansa Group risk management system has included the
dimension “effects from business activities on non-financial
aspects” since the reporting year 2017. An update was carried
out in 2018 (see page 63, Annual Report 2018).

New package of corporate
responsibility measures

In March 2019, the Lufthansa Group’s Executive Board defined
new areas of emphasis for society and the environment:

+ All business-related air travel by Lufthansa Group em-
ployees has been made CO,-neutral since January 1, 2019.

+ Switch to CO,-neutral ground operations in its home
markets (Germany, Austria and Switzerland) by 2030.

« Expansion of social commitment in Germany and opportu-
nities for corporate volunteering.

Management structure and
organization

The highest monitoring body in the area of sustainable man-
agement is the Supervisory Board. The coordination and
further development of activities and initiatives relevant for
sustainability within the Lufthansa Group is the task of the
Corporate Responsibility Council (CRC), which is chaired

by the Head of Group Strategy and reports to the Chairman
of the Executive Board. This interdisciplinary and Group-wide
body was established at the senior management level.

The CRC consists of the heads of Group Strategy, Policy,
Environmental Issues, Investor Relations, Controlling, Legal,
Human Resources, Communications and Corporate Sourcing.
Individual managers are responsible for implementing concrete
activities and projects. They bundle and organize the topics
within their respective areas of responsibility.



Since the reporting year 2017, sustainability aspects have
been even more strongly interlinked with Group strategy by
prioritizing strategically relevant topics, which are then
concretized and implemented by a working group managed
by the department. The latter's members are experts from the
same departments and staff units that form the CRC. The
team meets twice a month and discusses current issues and
challenges in the context of entrepreneurial responsibility.
During the reporting year, one area of emphasis for the working
group was again reporting in accordance with the CSR guide-
line relating to environmental topics, considering the topic of
supply chains and the significance of human rights in an
entrepreneurial context. The separately set up human rights
project group was maintained in the reporting year 2018

(see page 38, Respect for human rights).

Stakeholder dialogue
7 GRI102-40, GRI 102-42, GRI 102-43, GRI 102-44

The continuous exchange with stakeholders makes an
important contribution to the further development of the
Lufthansa Group, its sustainability strategy and the annual
reporting on significant topics related to corporate responsibil-
ity. The spectrum of stakeholders ranges from customers and
employees, investors and suppliers to politicians, municipalities,

The stakeholders of the Lufthansa Group

neighbors, NGOs and scientists, among others. The Group
places great emphasis on an open, continuous and trusting
dialogue with its internal and external interest groups, and
actively seeks exchanges with them by using diverse formats
(see page 28, Stakeholder dialogue: The most important
activities in 2018 at a glance).

This dialogue allows the Group to gain a better understanding
of needs, expectations and wishes held by different interest
groups and enables it to incorporate these in its entrepreneurial
activities. The Lufthansa Group also receives important input
on key issues from stakeholder surveys on significant non-
financial topics (see page 29 ff.) and from the Group-wide
employee survey “involve me!” (see page 83). The Group
develops action areas and measures from the results and
open-ended commentaries.

The short version of the employee survey, conducted during
the reporting year 2018, yielded more than 25,000 open-ended
commentaries for the Group, including on the topic areas
working conditions, employee motivation, health, information
technology and digitalization. One of the goals of this “quick
check” is to evaluate if the action areas and measures derived
from the comprehensive biannual employee survey - last
conducted in 2017 - have had an effect. Key topics of that
survey included the expansion of dialogue formats, staff

° / O ‘
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Customers Investors Governments Neighbors

Consumers Shareholders Legislators Publicity
Analysts Politicians Social networks
Rating agencies Authorities
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Research & Education

Consortia

Employee representatives Contractual partners
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Stakeholder dialogue: The most important activities in 2018 at a glance

2 GRI102-43, GRI102-44

CUSTOMERS

Continuous, worldwide passenger surveys.

Customer events, customer forums and participation in discussion forums.

Monthly inflight magazine and regular newsletter.

Lufthansa InTouch Service Centers ensure 24-hour reachability for all
questions concerning flight reservations.

Format “Lufthansa Flying Lab”: on selected flights passengers can
experience innovative products and services live onboard, test them
and provide feedback.

Visitor service “Discover Lufthansa” assumes important function of
customer care at largest location, Frankfurt. Tailor-made programs for
national and international top customers, people living near the airport,
associations, research institutions and partner universities. During the
reporting year preparations were begun to extend “Discover Lufthansa”
to the Munich location.

Exhibition “Green Gate” by Lufthansa and Munich Airport in the satellite
building that is part of Terminal 2. The experience area provides
information about the two companies’ range of programs and initiatives

to support sustainable mobility.

EMPLOYEES

+ Group-wide employee survey “involve mel”.
“Pilots’ Convention” - pilots in a dialogue with representatives
of management.
Continuous communication via the formats pooled in the product
group “One”: regularly published employee magazine “One”, news app
“One”, “eBase One” (intranet news), “Connection One” (community
on the social intranet) and the newly introduced large screens at central
locations, “Screens One”.
Continuation of dialogue forums for cabin and cockpit employees.
Continuation of CabCons: dialogue events for flight attendants
at Lufthansa.
Continuation of the dialogue series “Frankly speaking .." with the
Lufthansa Group’s CEO at different Company locations and live
transmission on the Intranet.
Live chats, web casts and other personal dialogue events for different
employee groups and managers.
Continuation of the event format “Market conferences”: dialogue events
with managers and the Lufthansa Group’s CEOQ in different business
regions (2018 in Shanghai, New York and Cape Town).
Workshops and information stands on the topic of sustainability as part
of the group-wide initiative “Flygreener”.

« First Lufthansa Sneaker Day on August 24, 2018.
#Danke-Tour by the Lufthansa Group’s Executive Board on December 13
and 14, 2018 at seven Group locations in Germany and Austria. At these
dialogue events, the members of the Executive Board spoke with
employees, thanked them personally for their commitment and answered

questions from those attending and via webcast.
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SHAREHOLDERS, INVESTORS AND ANALYSTS
Beyond the quarterly conferences, Executive Board and Investor
Relations presented the Group’s latest developments in 2018 to institu-
tional investors through 30 roadshows and 19 investors’ conferences.

« Four forums specifically aimed at private investors.

« “Shareholder information” for private shareholders.
In addition to annual and interim reports, the capital markets are
informed monthly about the latest traffic developments at the airlines
of the Lufthansa Group.
Participation in sustainability ratings, such as CDP.
All publications, financial reports, presentations, background information

and speeches, current news and relevant dates can be consulted at:

LAW MAKERS AND PUBLIC ADMINISTRATIONS

- Continuous and intensive exchanges with representatives from
politics and administrations as well as participation in numerous events
and panel discussions.
Participation in numerous events and panel discussions.
“Policy Brief” and “Aeropolitics” are published by the Lufthansa Group
and SWISS respectively to inform decision-makers in politics, media
and business about developments in the aviation industry and topics
related to aviation policy.

Participation in the First Aviation Summit in Hamburg on October 5, 2018.

SCIENCE AND RESEARCH

« Numerous cooperations with scientific research institutions.

- Participation in panel discussions and conferences.

NEIGHBORS AND LOCAL COMMUNITIES
Regular information events and discussion round-tables with
representatives of state and municipal governments in municipalities
surrounding the Lufthansa Group’s hubs.
Participation in the “Forum Airport and Region” in Frankfurt as well as
in the “Vienna Airport Dialogue Forum”.
Participation in the German aircraft noise commissions.
Since May 2015, LSG Sky Chefs has been a member of “LEEN 100"
(Learning Energy Efficiency Network) initiated by the city of Frankfurt
to help reduce CO, values in the Rhein-Main area and increase the
share of renewable energies.
Lufthansa CityLine has been a member of the fifth “Environmental
Pact Bavaria” since September 2015. Its goal is to give incentives to
sustainable development and continuous improvement of corporate
environmental protection in Bavaria.
Participation of Lufthansa Technik and LZ-Catering in “Environmental
Partnership Hamburg” and of Lufthansa Technik in Frankfurt in

“Environmental Alliance Hesse™.


https://investor-relations.lufthansagroup.com/en/investor-relations.html

leadership and employee appreciation, continuing education,
focus on agile and digital work formats, promotion of talents
and improvement of the IT infrastructure.

Materiality analysis
7 GRI102-42, GRI 102-43, GRI 102-44, GRI 102-46, GRI 102-49

In October 2018, the Lufthansa Group again conducted a
broad-based stakeholder survey that included customers,
employees, neighbors, investors, business partners, politicians
and NGO representatives, among others. For this purpose,
the Group contacted about 10,000 external addressees

in a personal format. The survey was also available to a broad
public on the Company’s Internet page and social-media
channels. Employees were able to participate in the survey on
the intranet. Separately from other stakeholders, all managers
at the Lufthansa Group were contacted with an online survey.
Overall, the participants in the stakeholder survey 2018 fully
completed more than 2,500 questionnaires.

The findings of the stakeholder survey were analyzed by
management particularly in terms of the materiality criteria

COMBINED NON-FINANCIAL REPORT

In accordance with the CSR Directive Implementation Act (CSR-Richtlinie-Umsetzungsgesetz - CSR-RUG)
passed on April 19, 2017, Deutsche Lufthansa AG has again published a combined non-financial report for the
financial year 2018 in accordance with Sections 315b and 315¢c German Commercial Code (HGB) in conjunction
with Sections 289b to 289e HGB. Deutsche Lufthansa AG published a separate non-financial report at
Company level and a separate non-financial Group report together as a combined non-financial report.

It combines significant aspects and reporting on the following key issues: environmental concerns, customer
concerns, employee concerns, anti-corruption and bribery, human rights, social concerns and sustainability
in the supply chain as an interdisciplinary topic. Measures and initiatives taken by the Lufthansa Group that
demonstrate the Company’s wide-ranging commitment to corporate responsibility are described in the
combined management report. References to these passages are made in this report in the appropriate
passages. The combined non-financial report was the subject of a voluntary limited assurance engagement in
accordance with ISAE 3000 (revised). It is based on the GRI Standards 2016. Additional, comprehensive

reporting on non-financial topics is presented in this sustainability report.

defined in Section 289c Paragraph 3 HGB, i.e. to determine
which aspects are material for understanding the course

of business, the financial results and the position of the
Lufthansa Group, as well as their effects on the aspects of
sustainability. The materiality analysis was also conducted in
view of sustainability reporting in accordance with the

GRI Standards, core option, in this report. Accordingly,
significant topics are those that indicate important economic,
ecological and social effects caused by the reporting company
or those that significantly influence the stakeholders’
evaluations or decisions.

The Lufthansa Group's Corporate Responsibility Council (CRC)
evaluated the results of the stakeholder survey and, using
these as a basis, prioritized the most important action areas
from the Group’s perspective. A materiality matrix visualizes
this prioritization of action areas from stakeholder and
Company perspectives (see illustration, page 31). The result of
this materiality analysis is the basis for the strategic further
development of corporate responsibility management and for
the selection of topics to be covered in this sustainability report
and in the non-financial report (see insert below).

-

STRIVING FOR EXCELLENCE

Annual Report 2068
@ LUFTHANSA GROUP
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Environmental concerns, customer concerns and employee
concerns are especially important for the Lufthansa Group’s
business activities. Existing flight operations are not possible

without kerosene - and thus CO, emissions - nor without noise.

Moreover, being a service company, the economic success of
the Lufthansa Group depends significantly on the satisfaction
of its customers and the commitment and motivation of its
employees. Additionally, fighting corruption and bribery,
respect for human rights as well as a sustainable supply chain
have a high degree of relevance for the Lufthansa Group.

The 12 topics of the stakeholder

survey 2018 at a glance’
2 GRI102-44, GRI102-47

Respect for human rights: Visible positioning as a company
that works around the world for respect of and adherence
to human rights.

Active noise abatement: Participation of the Lufthansa Group
in measures that advance active noise abatement and support
for related research projects.

Attractiveness as an employer: Positioning of the

Lufthansa Group as an attractive employer, acting responsibly
and with integrity. Comprehensive approach to promoting
diversity and equal opportunities, broad portfolio of training
and continuing education options as well as maintaining

a well-balanced relationship between work and private life.

Occupational safety and health protection: Setting up of
health-promoting work environments, work processes and
collaboration. Supporting employees in treating their health
as a personal responsibility (empowerment). Implementation
of preventative measures to avoid accidents, health risks
and occupational illnesses.

Compliance: Adherence to rules concerning fair competition.
Responsible conduct and working against all forms of bribery
and corruption. Active consideration of ethical aspects and
voluntary commitments.

Data protection and data security: Protection and security of
personal data according to the highest standards as the basis
for a trusting business relationship and to prevent penalties,
fines and reputational damage.

Digitalization and innovation: Focus on digital innovations in
all business segments to improve product and service offers on
a continuous basis and to optimize processes. Strengthening of
innovation culture, ability to innovate and research activities -
also with regard to more sustainable products and services.
Use of digital innovations and tools, such as augmented reality,
to optimally support employees in their daily tasks.

Corporate citizenship: Implementation of corporate citizenship
initiatives worldwide and locally at large locations and hubs

of the Lufthansa Group to strengthen the respective regions.
Promoting the employees’ social commitment by means of
corporate volunteering options.

Climate protection: Commitment to long-term improvement
of fuel efficiency and reduction of specific CO, emissions as
an active contribution of the Lufthansa Group to climate
protection. Increased use of alternative fuels in flight opera-
tions and of renewable energies on the ground.

Sustainability in supply chain: Securing of standards with
regard to human rights, working conditions, environmental
protection and compliance criteria in the supply chain, and
regular supplier screenings and audits; consideration of sustain-
ability aspects in selecting suppliers.

Service and customer orientation: Oriented by the wishes
and needs of the Lufthansa Group’s customers. This also
includes making products and services discrimination-free and
environmentally compatible, and informing customers
sufficiently about environmental and social effects of products
and services.

Responsible production: Responsible and efficient use of
natural resources as well as continuous optimization of products
and processes on board to offer passengers the highest level
of quality in combination with far-reaching consideration

of sustainability aspects.

The topic of aviation safety was not a subject of the stakeholder survey as the Lufthansa Group considers it a self-evident basis for its business activities.
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2018 materiality analysis conducted by the Lufthansa Group

2 GRI102-44, GRI102-47

Respect for
human rights

LEVEL OF RELEVANCE FOR BUSINESS

Climate protection

a

Service and
customer orientation

Occupational safety
and health protection

Responsible
production

Attractiveness
as an employer

Sustainability
in supply chain

Digitalization
and innovation

Data protection and
data security

Corporate Active noise
citizenship abatement

Compliance

‘ EFFECTS

RELEVANCE FOR STAKEHOLDERS
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WE SUPPORT

THE 10 PRINCIPLES OF THE
UN GLOBAL COMPACT

Already since 2002, the Lufthansa Group has
participated in the UN Global Compact, the largest
initiative worldwide for responsible and sustainable
corporate governance. The participating companies
commit themselves to aligning their business
activities and strategies with ten principles from the
areas human rights, labor standards, environmental

protection and anti-corruption measures.

HUMAN RIGHTS

1. Businesses should support and respect
the protection of internationally proclaimed
human rights; and

2. make sure that they are not complicit in

human rights abuses.

LABOR

3. Businesses should uphold the freedom of
association and the effective recognition
of the right to collective bargaining;

4. the elimination of all forms of forced
and compulsory labor;

5. the effective abolition of child labor; and

6. the elimination of discrimination in respect

of employment and occupation.

ENVIRONMENT

7. Businesses should support a precautionary
approach to environmental challenges;

8. undertake initiatives to promote greater
environmental responsibility; and

Q. encourage the development and diffusion

of environmentally friendly technologies.
ANTI-CORRUPTION

10. Businesses should work against corruption in all

its forms, including extortion and bribery.
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Values and standards of conduct

With the aim of continuing the corporate culture based on
trust and integrity, and to secure the Company’s sustainable
success, in 2017 the Lufthansa Group introduced a binding
Code of Conduct for all bodies, executives and employees
(see page 35 f.). The Group has supported the ten principles of
the UN Global Compact for sustainable and responsible
corporate governance since 2002. Since 2018, the

Lufthansa Group has been committed to the “Participant”

tier in this alliance between United Nations and businesses,
the goal of which is to shape globalization in socially and
environmentally compatible ways. The aviation group thus
again confirms its voluntary commitment to align its business
strategy with the ten globally recognized principles covering
the areas of human rights, labor standards, environmental
protection and anti-corruption measures. The Lufthansa Group
participated in the yearbook “Global Compact Deutschland
2018" with a best-practice example in the subject area “Climate
and environmental responsibility”, showing how sustainable
fleet management contributes significantly to making flight
operations as environmentally compatible as possible.

Sustainable Development Goals

The central element of the Agenda 2030 is a set of 17 global
sustainability goals, which were adopted in September 2015 by
the United Nations’ members (Sustainable Development Goals,
SDGs, see illustration on page 33). A large part of the global
sustainability goals is relevant for the Group, even though
intensity and shaping vary.

Of particular importance for the entrepreneurial activities of
the Lufthansa Group are support for climate goals (SDG 13) and
responsible use of resources (SDG 12). These are the areas
where the Company sees the greatest opportunities for apply-
ing its influence in order to make a measurable contribution.
The same is true for promoting female employees (SDG 5) and
the continuous improvement of working conditions (SDG 3, 8).
In the context of innovation and digitalization projects (SDG 9)
the Lufthansa Group also pays increased attention to social
and ecological compatibility. Among others, this applies

to paperless aviation, the promotion of intermodal solutions,
electromobility at airports and active noise abatement.



In addition to its entrepreneurial activities, the Lufthansa Group’s
commitment includes its registered charity help alliance, which
was given a new base effective January 1, 2017, whose empha-
sis is in education and enabling (SDG 4) as well as work and
income (SDG 8). For a long time, high-quality training and
continuing education programs have been of particularly high
importance across the entire Company. Beyond this, the Group
supports the SDGs through cooperation with science and
research as well as its active participation in numerous national
and international committees and workgroups (SDG 17). Some
examples are its participation in econsense, German industry’s
forum for sustainable development, and its support for climate
research (see page 11).

An overview of the most important sustainability related
memberships is available at:

NO ZERO
POVERTY HUNGER

GOOD HEALTH
AND WELL-BEING

/e

DECENT WORK AND
ECONOMIC GROWTH

1 CLIMATE 1 LIFE
ACTION BELOW WATER

ANDINFRASTRUCTURE
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—~—

INDUSTRY, INNOVATION

Communications and
sensibilizing employees

In 2018, the Group again incorporated sustainability topics into
its communications to inform and sensibilize employees on

a continuous basis. Additionally, employees are also made
aware of relevant topics related to sustainability by means of
voluntary - and sometimes obligatory - training opportunities;
examples are compliance and data protection.

CLEANWATER
AND SANITATION

QUALITY
EDUCATION

|
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Since 2015, the Lufthansa Group has supported the Sustainable Development Goals (SDGs), which the member states of the United Nations adopted

in the Agenda 2030.
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External evaluation

Sustainability analysts and rating agencies regularly assess the
activities of the Lufthansa Group according to criteria of
responsible corporate governance. In 2018, the Lufthansa share
was again represented in the following sustainability indices:

Sustainalytics / FTSE4Good

Worldwide renowned rating agency Sustainalytics regularly
evaluates the Lufthansa Group’s sustainability activities in
accordance with the ESG criteria. The rating is included in the
composition of the FTSE4Good, in which the Lufthansa Group
share has been listed since 2001. The index includes only those
companies that meet the internationally accepted standards
of entrepreneurial responsibility.

MSCI Rating / MSCI Sustainability Index Series

The Lufthansa Group is regularly assessed by MSCI, a leading
rating agency for investors. In July 2018, the Group was again
confirmed with a rating of BBB and thus ranked above average
in comparison with its industry. In the areas of carbon emissions
and corporate governance, the Group even has a leading
position. The Lufthansa Group is represented in several MSCI
Sustainability Indices. The index family depicts companies with
a particular commitment to environmental, social and gover-
nance (ESG) issues.

ECPI

The Lufthansa share is listed in the sustainability indices ECPI
EMU Ethical Equity, ECPI Euro Ethical Equity, ECPI Euro ESG
Equity and ECPI World ESG Equity. ECPI has offered a selection
of ESG indices since 1997 and uses its own evaluation method

page 34 / Company & responsibility

that is based on exclusion criteria as well as positive criteria
in the categories of environment, social issues and corporate
governance. Only those companies are included in these
indices that depict suitable, sustainable investment according
to ECPI's assessment.

The Lufthansa Group received the following ratings in 2018:

CDP: scoring result “B”

In the 2018 climate change reporting of CDP, the international
charitable rating organization, the Lufthansa Group reached the
Climate Scoring Result “B” (previous year: “A-").

The aviation group is thus among the top five airlines listed in
the CDP. CDP Climate Scores are awarded on a scale from “A”
(best result) to “D-". CDP is widely recognized among experts
and annually conducts the world’s most comprehensive climate
ranking, for which companies have to report wide-ranging
information and data concerning CO, emissions, strategies for
reducing these emissions as well as climate risks. The
Lufthansa Group has participated in the annual CDP reporting
since 2006. A large part of the CDP data is also used for

other ratings established by leading rating agencies.

ISS oekom Corporate Rating: “Prime” status

In the ISS oekom Corporate Rating of July 2018 the

Lufthansa Group again received “Prime” status with a “C+”"
rating. It thus belongs to the group of “Industry Leaders” among
a total of 115 companies evaluated in the area of transport

and logistics. In this rating process the social and governance
rating has a weight of 30 percent and the environmental

rating 70 percent.



COMPLIANCE AND HUMAN RIGHTS

Compliance and respecting human rights are significant ele-
ments in the entrepreneurial activities of the Lufthansa Group.
For the Company it is self-evident to comply with applicable
law as well as voluntary self-commitments, and to actively
consider ethical principles, too.

The Lufthansa Group Code of Conduct, which was adopted in
2017 and internally and externally communicated in 2018,
contains the principles and guidelines that are binding for all
bodies, executives and employees in daily business life. The
code also serves as an aid to orientation for business partners.
The Lufthansa Group expects that they will also adhere to

the principles defined in it. The Code of Conduct has been
published in nine languages and can be accessed on the
Group’s intranet and Internet.

Further self-commitments for the Lufthansa Group result from
its participation in the UN Global Compact (see page 32), its
membership in the anti-corruption organization Transparency
International, the Universal Declaration of Human Rights

and the four core work standards of the International Labor
Organization (ILO).

Code of Conduct

The Lufthansa Group endeavors to manage the Company
effectively, as required by the principles of good corporate
governance. In particular, they imply integrity on the part of the
employees as a prerequisite for the Company’s sustainable
success.

The Lufthansa Group reflects these principles by applying
corporate leadership and control focused on responsibility and
sustainable value generation. This approach is in accordance
with high international standards and is of vital importance in
maintaining transparency vis-a-vis the Company’s shareholders
and continuously increasing trust in the Company’s top
management.

An essential legal base for these principles are the German
Stock Corporation Act and the German Corporate Governance
Code. The Declaration of Compliance with the German
Corporate Governance Code was updated in December 2018
and has been published on the Internet at:

The principles anchored in the Lufthansa Group’s Code of Conduct are the basis for fair competition and help to avoid legal risks and to identify and

avoid reputational risks.

In addition to the Code of Conduct, a number of Company-internal guidelines complement the Code’s binding principles and standards of conduct.
In particular, this includes the Lufthansa Group Compliance Program, which consists of the following components:

N ... A
@ ) il
COMPETITION INTEGRITY CAPITAL MARKET

To allow for confidential information concerning potential crimes or violations of laws or regulations, the Lufthansa Group set up an ombudsman system.
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In addition, the Lufthansa Group is listed in the joint transparen-
cy register of the European Commission and the European
Parliament. The goal of this register with public access is to
increase the transparency of decision-making processes on a
voluntary basis. Simultaneously, it aims at ensuring that inter-
actions between EU institutions and organizations, associa-
tions and corporations are conducted in conformity with
current laws and carried out on the basis of ethical principles.

LUFTHANSA GROUP

Code
of Conduct
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Fighting corruption and bribery

Corruption risks may occur in companies worldwide, including
within the Lufthansa Group or at its business partners.
Therefore, the issue of anti-corruption is significant for the
Group as it makes an important contribution to strengthening
fair competition, integrity and responsible conduct. The
Lufthansa Group’s goal is to further increase awareness of the
issue of anti-corruption throughout the Company and to ensure
conduct in conformity with applicable law and regulations.

Its global operations mean that the Lufthansa Group is obliged
to comply with national anti-corruption legislation around the
world and in some cases with anti-corruption laws that have
extraterritorial application. Infringements may not only result in
criminal and civil penalties for the individuals and companies
involved, but may also result in incalculable reputational
damage. Combating and preventing corruption and bribery is
also an integral part of the Lufthansa Code of Conduct and is
essential for the business operations of the Lufthansa Group.

To ensure this outcome, the Lufthansa Group’s Compliance
Management System aims at keeping employees and the
Company from breaking the law and supporting employees in
applying laws correctly. The Compliance Management System
consists of the modules Competition, Capital Market, Integrity
(anti-corruption) and Embargo Compliance (see page 35).

Corporate Compliance Office

The Group-wide implementation, development and communi-
cation of the Lufthansa Group Compliance System is the
responsibility of the Group Compliance Office, which is part of
the central Legal Department. It is supported by a worldwide
network of compliance managers at the Group companies.
Continuous self-audits and audits ensure the effective imple-
mentation of the compliance program.

The head of the Legal department and Chief Compliance
Officer reports directly to the Executive Board member for
Human Resources and Legal Affairs and presents two
Compliance Reports a year to the Executive Board. Further-
more, the Steering Committee of the Supervisory Board

is informed twice a year about compliance-relevant develop-
ments within the Group.
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Anti-corruption training

All managers, team leaders and employees from relevant areas
participate in obligatory two-year cycles of an IT-based anti-
corruption training to make them aware of potential risks.

Automated IT processes ensure that
all employees and members of
bodies of the Lufthansa Group
regularly take part in the web-

1,200

COMPLIANCE
WORKSHOP
PARTICIPANTS

based compliance trainings
that are relevant for them. The
Group companies’ employees
have access to these e-learning
courses and are in part already linked

to automated mailings or participate in corresponding
company-specific processes. As a complement, the Corporate
Compliance Office conducts worldwide classroom training

and offers workshops. During the reporting year, more than
1,200 participants took part in such trainings and workshops.
The training offers are directed at managers as decision-makers
and multipliers as well as at employees who need in-depth
compliance knowledge to handle their tasks.

Risk-based business partner due diligence

The Lufthansa Group also expects the conduct of its business
partners to be fully in line with compliance requirements.
Therefore, the integrity of suppliers and service providers is
ensured by means of a risk-based business partner compliance
due diligence process. In the course of the review, the compli-
ance managers or the employees in the Corporate Compliance
Office carry out compliance screenings. To begin, this entails
determining the identity of the business partner in order to
then carry out a check against databases in the compliance,
embargo, sanctions, PEP (politically exposed person) and watch
lists categories, verifying that there are no relevant entries.
Depending on the result, various measures proposed jointly by
the Corporate Compliance Office and Corporate Security

may be necessary to deal with a potential business partner,

up to a decision against establishing a business relationship.

Review for corruption risks

All companies in the Lufthansa Group were reviewed for
corruption and antitrust risks by means of a compliance risk
assessment (see page 26, Balance 2017).

A report detailing the results for each Group company reviewed
and describing recommended mitigation measures was issued
during the reporting year 2018. These measures are to be
implemented by the respective companies according to a
structured plan. In addition to the risk areas identified in this
manner, further potential compliance-critical areas with

regard to integrity and competition are identified in all Group
companies in the context of regular Group-wide risk assess-
ments. Appropriate preventative measures are subsequently
taken with the goal of eliminating potential weak points.
These risk assessments include both interviews with managers
as well as written self-assessments.

Ombudsman system

The Lufthansa Group set up an ombudsman system in 2008
to enable information to be provided confidentially about
suspected criminal offences, particularly potential breaches
of anti-corruption legislation and regulations. An external,
independent lawyer, Dr. Rainer Buchert in Frankfurt, acts as the
ombudsman. Informants can give information by telephone,
in writing or personally to the ombudsman. He communicates
any information he receives to Lufthansa while respecting
absolute confidentiality concerning the name and identity

of the informant. In this way, the disclosure of an informant’s
identity to the Company or to third parties without his or

her consent is ruled out.
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Human
Rights

=

Respect for human rights

Respecting human rights is self-evident for the

Lufthansa Group as a company acting with integrity and
responsibility. In the Lufthansa Group’s stakeholder survey
of 2018, this action area was elected into the first half of
prioritizations, both by internal and external stakeholders
(see materiality matrix, page 31). Respect for human rights
along the entrepreneurial supply chain includes the aspects
supply chain, employee environment and business purpose.

As a member of the UN Global Compact, it is important for
the Group to align entrepreneurial conduct with internationally
accepted principles and self-commitments, and to anchor
respect for human rights as an integral part of its corporate
culture worldwide. This is also reflected in working conditions,
freedom of association and assembly, rules to ensure gender
equality and inclusion of minorities as a matter of course.
Thus, Article 6 of the Lufthansa Group’s Code of Conduct
specifically states that the Company always acts in agreement
with human rights, the principles of the UN Global Compact
as well as recognized international work and social standards.

CORE ELEMENTS OF THE GERMAN NATIONAL ACTION PLAN
FOR BUSINESS AND HUMAN RIGHTS

Human Rights Policy Statement

Procedures for the identification if actual
or potential adverse impact on human rights

__ Measures to ward off potentially adverse
impacts and review the effectiveness of
these measures

Reporting

Grievance mechanism
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The Lufthansa Group's overarching goal is to avoid human
rights breaches by means of organizational and process-based
measures. The Group’s procurement policy states that the
Lufthansa Group expects its suppliers to respect human rights
too (see page 41). Contracts should therefore include the
possibility of penalties up to and including the immediate
termination of the business relationship.

The Lufthansa Group is guided in implementing measures
concerning human rights obligations by the recommendations
given by the National Action Plan for Business and Human
Rights (NAP), adopted by Germany's federal government on
December 21, 2016. It formulates the expectation that German
companies ought to adhere to their human rights obligations
and respect these rights along their supply and value chains.
The NAP describes five core elements of human rights-related
duties of care. These include a declaration of principles,

a procedure to determine actual and potential disadvantageous
effects on human rights, measures and effectiveness control,
reporting and a complaints mechanism (see illustration on

this page). All measures listed below can be assigned to one
of these core elements.

Working group human rights acts as contact and multiplier
The human rights working group, established in 2017 in the
Human Resources and Legal Affairs Division of the Executive
Board, continued its work in the reporting year and includes
representatives of all relevant head office functions and Group
companies potentially at risk. Its regular meetings serve to
communicate information and develop a uniform, Group-wide
position and strategy. In the future, the development of a
structured media monitoring process is planned. In addition,
selected contacts advise, support and follow up on the topic
at the main companies in the Lufthansa Group. International
reporting obligations are also dealt with by the working group.
The Lufthansa Group has published a mandatory declaration
for the financial year 2018 as required by the UK Modern
Slavery Act 2015.

In addition, the Lufthansa Group signed the “Resolution
against Trafficking in Persons” of the International Air Transport
Association (IATA) during the reporting year. The Company
supports this industry initiative, which aims in particular

at sensibilizing staff in the operational, cabin and ground areas
at stations with regard to the issue of human trafficking.



WHAT IS THE LUFTHANSA GROUP’S POSITION ON
HUMAN RIGHTS?

It is often assumed that human rights are respected as a
matter of course. However, this is not the case everywhere.
As an aviation group with worldwide activities, we consider

it our responsibility to make a contribution in this area.
Companies do not control the political development in those
countries in which they are active. But they do bear responsi-
bility in the areas in which they operate, especially for the
treatment of their own employees and those employees along
the value chain - in a global context. For the Lufthansa Group
as a member of the UN Global Compact, it is important to align
our practices with internationally recognized principles and

to anchor respect for human rights actively in the Company’s
everyday life.

IN CONCRETE TERMS, WHAT DOES THIS MEAN?

Dealing with the contents related to the topic of human rights
within the Lufthansa Group is divided into different topic areas
and currently includes the Company’s own employees as well
as the supply chain. To prevent “human trafficking” - meaning

Three questions for

KARLHEINZ SCHNEIDER

Senior Vice President Corporate HR Steering & Labor Relations

smuggling people - additional topics, more from an operations
context, are also being considered. The strategic steering

and further development of this topic is handled centrally and
Lufthansa Group-wide, and its content is built up from the
relevant interfaces. Taking the responsibility and ensuring
respect for human rights concerning employees is organized in
line with these policies via a decentralized key account system
within the parent companies.

WHAT CAN COMPANIES EXPECT IN TERMS OF LEGISLATION
IN THE COMING YEARS?

We observe that in this area as well, there is an increasing
tendency towards legal regulation. Today, numerous national
and international reporting obligations already exist for the
Lufthansa Group in the topic area of human rights. On the
occasion of the 70th anniversary of the UN Universal
Declaration of Human Rights, Germany’s federal government
pointed out to the German business community - with refer-
ence to the framework of the National Action Plan for Business
and Human Rights - that they have a duty to care for human
rights. In 2020 at least half of all companies with more than
500 employees in Germany will need to be able to prove
conclusively that they have incorporated the core elements of
care concerning human rights into their corporate processes.
Whether legal regulation will be deemed necessary will depend
on the results of monitoring. Germany’s Federal Ministry for
Economic Development and Cooperation is already working
on draft legislation for a sustainable value-added chain. The
German Minister of Labor announced that an emphasis is also
to be placed on sustainable value-added chains at the
European level in the context of Germany’s presidency of the
European Council in 2020.
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Managers and employees are sensibilized

by target audience

Based on an analysis carried out by Verisk Maplecroft, an
advisory company, an overview was drawn up of all Group
companies operating in high-risk and extreme-risk countries,

i.e. where the risk of human rights violation is particularly high.

The country overview is regularly updated.

The companies are obliged to identify human rights risks and
report the type and number of suspicious incidents. Individual
complaints can be made also by third parties to the external
ombudsman - confidentially if so desired.

Employees of the Lufthansa Group can also report to their
manager, Human Resources management or the employee
representative. A works agreement with regard to procedures

for grievances is already in place for all employees in Germany.

It is already used for many different kinds of complaints
and can also be used for complaints regarding human
rights violations.

Managers and personnel services at the Group companies
are being sensibilized concerning their duty of care related to
avoiding human rights violations. Thus, the employment
contracts for these managers have been complemented
step-by-step with a specific appendix since 2018.
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Furthermore, all employees are being sensibilized by a
Group-wide communications campaign on an intranet portal
dedicated to the topic. This includes a statement by the
member of the Executive Board responsible for Corporate
Human Resources and Legal Affairs, which emphasizes the
Lufthansa Group’s responsibility for respecting human rights
as a company with global business activities. Additionally,
further information on this subject is available to all employees.
In 2019, this communication is to be continued in a need-
oriented and target audience-specific manner. It focuses on
expanding internal communications concerning the NAP.

“Zero tolerance” for cases of sexual harassment

Respect for one another is particularly important to the
Lufthansa Group. This includes ensuring a working environ-
ment for all employees that is free of discrimination,
harassment and unequal treatment. The Lufthansa Group
expects that this principle is reflected globally in the conduct
of all employees towards one another. A corresponding clause
was added to the Code of Conduct in 2018 and an extensive
communications campaign to raise awareness was carried
out using various internal and external communications
channels. For those employees affected, the Lufthansa Group
also expanded its range of options for providing support.



SUSTAINABILITY ALONG THE SUPPLY CHAIN

The Lufthansa Group has more than 40,000 suppliers.
The annual procurement volume is about 20 billion euros.

To meet the standards it sets for the sustainability of its own
products, the Lufthansa Group relies on close cooperation
with suppliers who share and implement these standards.
This approach is also part of the Lufthansa Group’s Code of
Conduct. The Group expects its suppliers to fully comply with
current law, guidelines and regulations concerning fair compe-
tition, integrity and responsible practices (see page 35 ff,,
Compliance and human rights).

A transparent supply chain allows the Lufthansa Group to
manage procurement processes in a targeted manner. Bottle-
necks and weak points can thus be identified quickly and
countermeasures taken. For these reasons, setting up and
expanding a sustainable supply chain is of strategic importance
for the Lufthansa Group.

Since October 2017, the purchasing units in the Lufthansa
Group have been organized within a single reporting line under
the Chief Financial Officer. They inform the Executive Board
about current developments on a regular basis. In some cases -
especially airline-specific processes such as purchasing aircraft
or kerosene - the purchasing units are centralized. In other
cases they are decentralized throughout the Group companies
(for more specialized products). Reporting lines are based on
responsibilities for different product groups and Group compa-
nies. Defining product groups optimizes the purchasing
function in the procurement markets. Reporting on the basis

of Group companies ensures security of supply.

The introduction of a process-based matrix organization makes
it easier to establish sustainability standards because it means
that standardized processes and IT systems are increasingly
used. In addition, defining responsibility within the Group
ensures efficient ways of working together. The goal is also to
improve the enforcement of sustainability standards. Further-
more, confidential information concerning potential criminal
conduct or violations of laws or regulations are made possible
by the Group’s ombudsman system.

The Group procurement policy includes the obligation to
assume social and ecological responsibility

It is to be understood as an overriding specification for all
procurement guidelines at the Group companies and includes
the obligation to assume social and ecological responsibility.
In addition, it serves as a handbook for buyers and all em-
ployees with contacts in the procurement markets. Among
other considerations, it requires that these obligations be
included in contracts with suppliers:

+ to comply with the ten principles of the UN Global
Compact (see overview on page 32);

+ to comply with the four basic principles of the International
Labor Organization (ILO);

+ to consent to announced and unannounced audits by
companies of the Lufthansa Group;

+ to accept the termination of the contract in the event that
these contractual obligations are breached.

During the reporting year, the application of standardized
contract clauses was further advanced. By setting up these
requirements the Lufthansa Group aims at ensuring responsible
practices at its immediate suppliers and thus meeting its own
entrepreneurial responsibility.

The purchasing units responsible for specific product groups
carried out a suppliers’ risk assessment with the goal of identi-
fying the types and levels of risks related to suppliers. These
assessments are reflected in the result of the Group's risk
management. At the same time, Group-wide, standardized and
structured supplier screening continues to be implemented.

The Lufthansa Group’s commitment to sustainability is
confirmed by EcoVadis

With the aim of being able to describe its sustainable and
responsible practices vis-a-vis customers, the Lufthansa Group
participates in EcoVadis, a sustainability evaluation platform
for global supply chains. During the reporting year 2018,

the Lufthansa Group’s commitment was again confirmed by
EcoVadis with the “Silver Status”.
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FLEET MANAGEMENT

The Lufthansa Group counts on a modern, efficient and stan-
dardized fleet and continuously makes investments in its
fundamental modernization. By following this approach, the
aviation group will be able to continue to offer leading-edge
product quality in the future, while flying increasingly econom-
ically and quietly. Operating new aircraft with lower fuel burn is
the most effective lever the Group can apply in keeping the
environmental burdens from flight operations as low as possi-
ble. In 2018, the Lufthansa Group received a total of
46 aircraft, including six long-haul aircraft (see
page 20, Annual Report 2018). At the end of
2018, the Lufthansa Group’s operative fleet
included a total of 744 aircraft with an average
age of 11.9 years (see page 45, table: The
Lufthansa Group fleet).

210

ON ORDER

In March 2019, the Lufthansa Group placed

an order for 40 ultra-modern long-haul aircraft:
20 Boeing 787-9s and 20 Airbus A350-900s, which are
considered the most fuel-efficient in their respective classes.
They are to be delivered between the end of 2022 and 2027
and primarily replace four-engined aircraft in the fleet of the
Group airlines. The order has an investment volume of 12 billion
U.S. dollars at list prices. Moreover, a decision was made to
sell six of a total of 14 Airbus A380s to the manufacturer;

the aircraft are to leave the fleet in 2022 and 2023.

The Lufthansa Group currently (as of May 7, 2019) has firm
orders for a total of 210 new aircraft with delivery dates by
2027. During the financial year 2019 the Group expects to take
delivery of up to 32 new aircraft. Seven new aircraft were
already incorporated into the fleet during the first quarter 2019,
primarily to replace older aircraft.

The largest part of aircraft is financially unencumbered and
is in the unrestricted ownership of the Group.
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NEW AIRCRAFT

Fleet planning and management
from one hand

Commercial Fleet Management at the Lufthansa Group steers
the Group-wide fleet planning and is thus responsible for the
fleet’s size and composition as well as the allocation to
individual Group airlines (see interview page 10 ff., Balance
2018). The internal matrix structure ensures that the
Company optimally bundles the technical knowl-
edge available in the Lufthansa Group. On the
basis of market and requirement analyses as
well as efficiency criteria, experts select suit-
able types of aircraft and determine the number
to be ordered. The process from deciding on a
particular type of aircraft to taking delivery takes
about three to five years. At the same time, Fleet
Management regularly calculates the optimum point in
time for replacing an aircraft, which provides the highest
possible planning security for distribution, network planning
and technical services, among other considerations.

In its fleet planning, the Lufthansa Group currently focuses
above all on increasing the Group fleet’s efficiency and on
further harmonizing it. Older aircraft are replaced by modern
ones with low fuel consumption and thus low CO, emissions.
Simultaneously, the Lufthansa Group has been reducing

the number of aircraft types for a number of years, so that the
fleet's complexity is continuously reduced and efficiency
increased. The fleet's harmonization also helps decrease
maintenance and operating costs, and create additional syner-
gies, from licensing for pilots and cabin personnel to standard-
ized processes on board and maintaining stocks of spare parts.
After decommissioning, aircraft are either sold or recycled

(see page 13, Balance 2018). The majority of the aircraft in the
fleet are manufactured by Airbus and Boeing. On short- and
medium-haul routes the Group airlines also operate aircraft
produced by manufacturers Bombardier and Embraer.



SWISS CS300 featuring the “Féte des Vignerons” livery

Fleet standardization advances

With the goal of becoming more flexible and taking advantage
of synergies, the Lufthansa Group is continuing the standard-
ization of its Airbus A320 fleet (see illustration, Balance 2018,
page 33). In the future, the aircraft of the Group Airlines will be
configured and standardized from the start so as to allow
conversions within a short time and with little effort when they
are transferred between Group airlines. As a result, duration
and costs associated with such modifications can be reduced
significantly. This allows the Group to react more swiftly and
flexibly to current developments, and to move aircraft and
capacities more simply and efficiently between its airlines and
hubs. The airline brands with their respective corporate identi-
ties remain unchanged in this context.

The fleet development of the Group airlines from an
operative perspective:

Lufthansa

In 2018, Lufthansa consistently continued its fleet moderniza-
tion. Six Airbus A320neo aircraft were put into service during
the reporting year. At the end of 2018, a total of 16 A320neos
were in operation. The A320neo is significantly more fuel-effi-
cient than comparable predecessor models and is characterized
by correspondingly lower CO, emissions. In addition, the
85-decibel noise contour of an A320neo taking off is only half
that of an A320 in the existing fleet.

A Lufthansa A320neo

For long-haul operations Lufthansa integrated six A350-900s
in its fleet during the reporting year. At the end of the year, the
airline operated 12 of these environmentally friendly long-haul
aircraft from its Munich hub. They consume about 25 percent
less fuel, emit correspondingly less CO, and are significantly
quieter during takeoff and landing than comparable types of
aircraft (see page 70).

Lufthansa CityLine, which has provided an important portion
of feeder flights at the Munich and Frankfurt hubs for many
years, has operated its first Airbus A319 at the Munich hub
since the beginning of the summer timetable 2019. More
aircraft of this type are to follow by the end of 2020. Indepen-
dently of this development, the airline has counted on
Bombardier CRJ series aircraft for more than 25 years. The
CRJ900s epitomize fuel efficiency, low emissions values and
a low noise burden. Currently, 35 CRJs are the mainstay of
Lufthansa CityLine's fleet, complemented by Embraer 190s
and 195s.

SWISS

SWISS also successfully continued its fleet modernization
during the reporting year. The airline put another two

Boeing 777-300ERs into service in 2018 and thus currently
operates ten aircraft of this type. An order for a further two
Boeing 777-300ERs was placed in May 2018. These two
long-haul aircraft are to be commissioned in 2020. The SWISS
long-haul fleet will then comprise 12 Boeing 777-300s, five
A340-300s and 14 A330-300s.
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For short- and medium-haul operations the fleet was expanded
by another 13 C Series aircraft. By the end of the reporting
year SWISS had received 28 of the 30 C Series aircraft it

has on order.

Austrian Airlines

Austrian Airlines expanded its long-haul fleet with

one Boeing 777-200ER, which started revenue services in
May 2018. In short- and medium-haul operations all 18
76-seater Bombardier Q400s are to be replaced by ten
Airbus A320ceo aircraft by the end of 2020. Once this mea-
sure is completed, Austrian Airlines’ short- and medium-haul
fleet will consist of 17 Embraer 195s and 46 aircraft of the
Airbus A320 family.

Eurowings

During the reporting year, Eurowings took over 77 aircraft
from the Air Berlin Group and integrated these into its fleet,
following Air Berlin's insolvency in 2017; these included 20
Bombardier Q400s of Luftfahrtgesellschaft Walter (LGW). On
April 1, 2019, Zeitfracht Group acquired LGW from Eurowings.
A longer-term wet-lease agreement ensures that LGW's
contribution to Eurowings’ operations remains unchanged.
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The sale of LGW is also an important step for Eurowings
towards a homogeneous Airbus A320 fleet on short- and
medium-haul routes.

Lufthansa Cargo

At the beginning of 2019, Lufthansa Cargo expanded its fleet
with two factory-new Boeing 777F freighters, which had been
ordered in May 2018. This aircraft is considered the quietest
and most fuel-efficient freighter in its class and is characterized
by its high level of reliability and long range. As a countermove,
two Boeing MD-11Fs are to be decommissioned later in 2019.
At the end of 2018, the freighter fleet of Lufthansa Cargo
comprised five Boeing 777Fs and 12 Boeing MD-11Fs. The
freight specialist’s strategic goal is to switch to an all-

Boeing 777F fleet over the long term. This fleet modernization
is to be fully concluded by the middle of the next decade

at the latest.

In addition, Lufthansa Cargo leased two further Boeing 777Fs
from the manufacturer, which are operated by AeroLogic,

the joint venture with DHL. The first aircraft arrived in
February 2019 at the Leipzig/Halle Airport; the delivery of
the second one has been planned for the fall. With these two
additions the AerolLogic fleet will in the future consist of

12 Boeing 777F aircraft.




One of the initial customers for the highly-efficient Boeing 777-9

The Lufthansa Group is a pioneer of introducing environmen-
tally friendly technologies. The Group airline Lufthansa will
be one of the first airlines worldwide to receive the new
Boeing 777-9 in summer 2020. The Group has ordered a total
of 20 of these highly-efficient long-haul aircraft. Their fuel
efficiency is improved by about 15 percent compared to the
Boeing 777-300ER. Lower kerosene consumption is achieved
above all by the two newly-developed General Electric

GE9X engines as well as the extremely long and narrow, curved

wings, which consist for the most part of carbon fiber.

Furthermore, the Boeing 777-9 features a significantly wider
cabin compared to its predecessor models. For the first time,
it will feature the new Lufthansa Business Class that gives
every passenger direct aisle access at any time. In addition,
new seats provide greater privacy and optimum sleeping
comfort (see page 101). In configuring the cabin of the new
Boeing 777-9, the Lufthansa Group for the first time opts for
standardization of long-haul aircraft too.

THE LUFTHANSA GROUP FLEET A5 OF DECEMBER 31, 2018
(changes compared to 2017)

In possession’ In operation?
Number Age Number Age
Lufthansa (including regional partners) 351 (-6) 115 (+0.6) 351 (+14) 115 (+0.6)
Eurowings® 153 (+17) 111 (+0.7) 133 (+46) 10.9 (+0.7)
SWISS (including Edelweiss Air) 105 (+14) 10.2 (-0.8) 105 (+14) 10.2 (-0.8)
Austrian Airlines 83 (=0) 14.6 (+0.9) 83 (=0) 14.6 (+0.9)
Brussels Airlines 52 (+8) 15.3 (x0) 55 (+112) 15.4 (+0.1)
Lufthansa Cargo 19 +2) 14.4 (+0.3) 17 (£0) 15.1 (+1.0
Lufthansa Group fleet 763 (+35) 11.9 (+0.5) 744 (+85) 11.9 (+0.4)

1 Aircraft in the possession of Lufthansa Group 2 Operated by companies of the Lufthansa Group

3 Including Germanwings (GWI) and Luftfahrtgesellschaft Walter (LGW)
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SUSTAINABLE INNOVATION,
RESEARCH AND DEVELOPMENT

The Lufthansa Group and its companies continuously work on
product innovation and research and development projects,
both individually as well as Group-wide. Given the highly
heterogeneous core business models within the Group, product
innovations are mainly driven forward in a decentralized manner
in the respective business segments. This is also where the
concrete effects of research and development are the most
distinctly perceptible (see page 41 ff., Annual Report 2018).

Beyond that, there is a partial centralized coordination of
activities as well as incentives and financial support provided
for Group-wide innovation projects, which intensifies interdisci-
plinary cooperation. The results thus generate added value

for the Lufthansa Group and strengthen interconnectedness as
well as alignment with overarching goals.

In the digital era, the ability to innovate is more than ever a key
prerequisite for sustainable economic success. For a company
such as the Lufthansa Group this means thinking and acting
strategically in a highly competitive environment. Therefore,
digitalization is the central innovation and future topic in all of

The start-up Yilu, founded by the Lufthansa Group and the Lufthansa Innova-
tion Hub, developed an end-to-end platform for travel service providers.
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the Group's business segments. It allows the development

of new business models, solutions and products. All companies
within the Lufthansa Group are thus able to redesign their
customer interfaces and better address differentiated customer
needs (see page 36, Balance 2018).

The open platform AVIATAR, which was developed by
Lufthansa Technik for digital MRO solutions (see page 9,
Balance 2017) also makes a contribution in this area. By now,
more than 1,000 aircraft are live on this platform in order to
benefit from optimized operating times, lower follow-up costs
as well as safer and more reliable fleet operations.

Additionally, in March 2019 the MRO specialist established the
AVIATION DataHub. For the first time, this gives the entire
aviation industry an independent data platform on which
airlines, manufacturers and companies in the maintenance and
overhaul areas as well as data providers and other market
participants can digitally gather, combine and process technical
and flight operations data - with the full security, integrity and
control over data by their owners being assured.

At the beginning of 2019, the Lufthansa Innovation Hub opened its first
location abroad in Singapore.



Beyond that, Lufthansa Technik is the most important provider
of ideas within the Lufthansa Group. The world’s leading sup-
plier of technical aviation services saves about 40 million euros
per year by implementing creative improvement suggestions
made by employees working in hangars, workshops and offices.

Lufthansa Innovation Hub

With the aim of identifying and managing opportunities result-
ing from industry changes and digitalization trends in an even
more structured manner, in 2014 the Lufthansa Group set up
the Innovation Hub in Berlin. Its goal is to further develop the
Group’s distinct innovation culture and power, and to take
advantage of opportunities in a focused way. Meanwhile, the
Lufthansa Innovation Hub has established itself as one of the
most important drivers of the Group’s digital activities and in
2018 was honored by business magazine Capital for the second
time in a row for its work as “Germany’s best innovation lab-
oratory”. During the reporting year, 23 projects were developed,
four partnerships successfully implemented and three invest-
ments in tech start-ups in Germany, the USA and Canada
realized. Furthermore, the Innovation Hub was expanded by
new digitalization units in Asia. With the aim of being better
able to create network links with local players and increase the
footprint of the Lufthansa Group in the Asian economic system,
the Lufthansa Innovation Hub opened its first location abroad
at the beginning of 2019 in Singapore, while the second one

is to follow this summer in Shanghai.

Th Lufthansa Innovation Hub and the SAP.iO Foundry Berlin
also have jointly chosen to pursue a creative approach. In July
2018, the partners launched an ideas competition for block-
chain-based solutions, aimed at making the customer experi-
ence as well as processes, supply chains and maintenance
processes at airlines even more smooth and interconnected.

With the format FlyingLab the Lufthansa Group created an
open innovation platform. On selected Lufthansa flights,
passengers have since been able to experience innovative
products and services live on board, test these themselves
and give feedback.

In addition, in 2018 Eurowings founded Eurowings Digital
GmbH. This new company is to bundle all of the airline’s

customer-relevant digital activities under one roof. The focus is
on developing the digital customer interface eurowings.com
into a comprehensive travel platform on which the airline’s
customers can not only book flights but also take advantage
of personalized offers of digital services and products.

Chair for innovation endowed

In May 2018 Dr. Bettina Volkens, Member of the Executive
Board, Corporate Human Resources and Legal Affairs of
Deutsche Lufthansa AG, endowed the new Lufthansa Group
Chair in Innovation Studies at the private European School of
Management and Technology in Berlin. The chairholder’s future
tasks will include analyses of how new ideas and innovations
are developed in networks and communities, and how compa-
nies can more effectively take advantage of external sources

of innovation and integrate them.

Numerous internal platforms

With the goal of increasing its ability to innovate, the
Lufthansa Group offers a number of events and platforms,
including the annual Innovation Forum as well as the Innovator
Awards. The latter have honored exceptional innovation
projects once a year since 2014.

Beyond that, the Group runs the Innovation Accelerator,

a program that imparts methods and tools for agile working
techniques and fast prototyping. In addition, since 2014
employees have had the opportunity to apply to the LH Group
Innovation Growth Fund (IGF) for development funds of

up to 10 million euros per year to develop ideas from their
early stages.

With the aim of securing its worldwide pioneering role in the
area of digitalization and innovation within the aviation industry,
since 2018 the Lufthansa Group has made available an
additional 20 million euros per year through its new Lufthansa
Digital Fund (LDF). These funds are aimed at the development
of digital business models as well as technology and risk
capital projects (see page 37, Balance 2018).

Furthermore, the Lufthansa Group cooperates with aircraft
manufacturers, airports, fuel producers and science to advance
innovations on the basis of substantiated data and continuously
improve the Company’s own involvement in environmental
protection.
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Global aviation is a growth industry and, for the foreseeable
future, it will continue to require the use of fossil fuels or
alternative liquid fuels with a corresponding energy density.
Therefore, the material environmental effects of flight operations
are primarily climate effects due to the CO, emissions produced
by burning kerosene and the noise caused by aircraft while
taking off and landing. In addition, upstream and downstream
activities consume resources, such as energy and water,

and generate waste materials.

Against this background, climate and environmental responsibility
are key concerns for the Lufthansa Group. The Company has
been committed to limiting the environmental effects of its
business activities for many years. This approach also has

an economic motivation, as fuel consumption, CO, certificate
acquisition and noise-related airport fees all generate costs.

In line with the consideration of materiality, the Lufthansa Group
focuses its commitment above all on its core business, the
product of “flying”. Central action areas are emissions reduction,
active noise abatement, energy and resource management as
well as the commitment to scientific research and the