
 

 

Lufthansa German Airlines celebrates the 25th anniversary of 
the Shanghai-Frankfurt route 

− Lufthansa connects Shanghai with Europe for a quarter of a century 

− Customers enjoy a RMB300 ticket discount for bookings to Europe via 

lufthansa.com 

Lufthansa German Airlines celebrates the anniversary of the 25-year connection 

between Shanghai and Frankfurt. As the leading European airline in China, 

Lufthansa German Airlines has a strong presence in China of 93 years. Currently, 

Lufthansa German Airlines operates one daily flight from Shanghai to Frankfurt by 

an A380-800 and one daily flight from Shanghai to Frankfurt by a B747-400. In 

addition, Lufthansa also operates a daily flight on an A340-600 from Shanghai to 

Munich, the Southern Lufthansa hub in Germany.  

 
“We take pride in the 25th anniversary of Lufthansa serving the Shanghai Frank-
furt route. It feels so good to be part of Shanghai’s success story in becoming the 
commercial and finance center of China. We are thankful to Shanghai and our loyal 
customers for supporting Lufthansa for more than two decades and would like to 
give back a gift. We invite our passengers to enjoy a complimentary CNY 300 dis-
count on their next booking to Europe by using our exclusive voucher code”, intro-
duces Veli Polat, Senior Director Sales Greater China Lufthansa Group Airlines. 

 

Passengers can book their flights from Shanghai to all European destinations on 

lufthansa.com (Link: https://www.lufthansa.com/cn/en/local-page/china-voucher-

code) from now on until 5th April and enjoy their flights during the travel period 

from 29th March to 29th September 2019. 

 

In addition to Lufthansa German Airlines, Swiss International Air Lines and Austrian 

Airlines, also being part of the Lufthansa Group, offer direct connections from 

Shanghai to Zurich and Vienna. 

 

About Lufthansa Group 

 

The Lufthansa Group is the world’s largest aviation group in terms of turnover as 

well as the market leader in Europe’s airline sector. The Group strives to be the 

“First Choice in Aviation” for its customers, employees, shareholders and partners. 

Safety, quality, reliability and innovation are the prime credentials and priorities of 

all its business activities. Currently, Lufthansa Group offers six destinations in 

Greater China region including Hong Kong. 
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