
 

Lufthansa Group, Europe’s largest airline group, welcomes 142 
million passengers in 2018 

− Airlines of the Lufthansa Group continue on record course with passenger 

figures 

− Point-to-point traffic drives growth  

− 81.4 percent higher seat load factor than ever before 

 

In 2018, the airlines of the Lufthansa Group carried a total of 142 million passengers, 
setting a new passenger record. With more than 1.2 million flights and a seat load 
factor of 81.4 percent, the aircraft load factor was higher than ever before. 
 
 The hubs in Zurich, Munich, and Vienna were all major contributors to the network 
airlines’ growth, with passenger increase of 9.5 percent, 9.3 percent and 8.5 percent, 
respectively. The number of passengers at the Frankfurt hub grew by 4.7 percent in 
2018. Eurowings also contributed to the Lufthansa Group's new passenger record in 
2018 with growth of 18 percent. 
 
In December, the freight capacity was 4.7 percent higher than in the previous year 
and the ton-kilometers sold 0.4 percent higher. This results in a payload factor of 
66.1 percent, which is 2.8 percentage points lower. In 2018, total freight capacity 
was 4.3 percent higher than in the previous year. At the same time, sales increased 
by 0.8 percent in this period. At 66.4 percent, the load factor was 2.3 percentage 
points lower than in the previous year.  
 
In December 2018, the airlines of the Lufthansa Group welcomed around 10 million 
passengers on board their aircraft. This corresponds to an increase of 6.9 percent 
over the same month last year. The number of seat kilometers offered was 11 
percent higher than the previous year, while sales increased by 10.6 percent. This 
results in a seat load factor of 78.5 percent, 0.3 percentage points lower than in 
December 2017. 
 

Network Airlines 
The network airlines, Lufthansa, SWISS and Austrian Airlines, carried a total of 
approximately 7.3 million passengers in December, 5.8 percent more than in the 
same month last year. The number of seat-kilometers offered in December was 9.2 
percent up on the same month last year. Sales in seat kilometers rose by 9.1 percent 
in the same period. The seat load factor fell by 0.1 percentage points to 78.7 
percent. 
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In total, the network airlines carried around 104 million passengers last year, 7.4 
percent more than in the same period last year. The seat load factor for network 
airlines rose by 0.4 percentage points to 81.5 percent during this period.  
 
Eurowings Group 
In point-to-point traffic, the Lufthansa Group carried 2.6 million passengers with 
Eurowings (including Germanwings) and Brussels Airlines in December, of which 
represented approximately 2.3 million customers on short-haul flights and 294,000 
customers on long-haul flights. This represents an increase of 9.9 percent over the 
previous year. The 19.5 percent increase in the number of flights on offer in 
December was offset by a 17.5 percent increase in sales. At 78 percent, the seat 
load factor was 1.4 percentage points lower than in the same month last year. 
 
On short-haul routes, the number of seat-kilometers offered increased by 18 percent 
in December, while the number of seat-kilometers sold rose by 13.9 percent over the 
same period. At 74.3 percent, the seat load factor was 2.6 percentage points lower 
than in the same month last year. On long-haul routes, the seat load factor rose by 
0.3 percentage points to 83.1 percent over the same period. The 21.6 percent 
increase in capacity was offset by a 22.1 percent increase in sales.  
 
In 2018, the Eurowings Group carried a total of around 38.5 million passengers, 
18 percent more than in the previous year. At 81.3 percent, the seat load factor 
during this period was 1.4 percentage points higher than in the previous year. 

 
About The Lufthansa Group 

The Lufthansa Group is the world’s biggest airline group in in terms of revenue, and 

is also the market leader in Europe’s airline sector. The Group strives to be the “First 

Choice in Aviation” for its customers, employees, shareholders and partners. And 

safety, quality, reliability and innovation are the prime credentials and priorities of all 

its business activities.  

The Lufthansa Group is divided into the three strategic areas of Hub Airlines, Point-

to-Point Business and Service Companies. The Group’s network carriers, with their 

premium brands of Lufthansa, SWISS and Austrian Airlines, serve its home market 

from their Frankfurt, Munich, Zurich and Vienna hubs. With its Eurowings brand, the 

Group also offers short- and long-haul point-to-point services in the growing private 

travel market. And with its service companies, which are all global market leaders in 

their individual industries, the Lufthansa Group has found success in further areas of 

the aviation business. 

The Lufthansa Group’s airlines currently (Winter Schedule) serve 271 destinations in 

105 countries on four continents and offer 11,111 weekly frequencies. The Group’s 

total fleet comprises some 728 aircraft and its member airlines will be taking delivery 

of 180 new aircraft between now and 2025. In 2017, the Lufthansa Group employed 

around 130,000 personnel, welcomed 130 million passengers aboard its flights and 

generated sales of around EUR 35.6 billion.  
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The Lufthansa Group is headed by its five-member Executive Board. Carsten Spohr 

is Chairman & CEO; Thorsten Dirks is in charge of Eurowings and aviation services; 

Harry Hohmeister bears responsibility for the commercial management of the 

Group’s hub airlines and airports; Ulrik Svensson is head of finance and IT; and Dr. 

Bettina Volkens is in charge of HR and legal affairs. 

 

For further information please visit www.lufthansagroup.com.  
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Lufthansa Group 

    

  
    

    Month yoy Cumulative yoy 

Total Lufthansa Group 
Airlines 

Passengers in 1,000 9.916 +6,9% 142.335 +10,0430% 

Available seat-kilometers (m) 26.532 +11,0% 349.489 +8,2429% 

Revenue seat-kilometers (m) 20.838 +10,6% 284.561 +8,9651% 

Passenger load-factor (%) 78,5 -0,3P 81,4 +,5397pts. 

Available Cargo tonne-kilometers (m) 1.360 +4,7% 16.431 +4,2975% 

Revenue Cargo tonne-kilometers (m) 899 +0,4% 10.907 +,8088% 

Cargo load-factor (%) 66,1 -2,8P 66,4 -2,2971pts. 

Number of flights 92.229 +10,0% 1.228.920 +8,8749% 

 
 

    

Lufthansa German 
Airlines* 

Passengers in 1,000 4.868 +5,2% 70.108 +6,5059% 

Available seat-kilometers (m) 14.599 +8,7% 196.769 +4,7968% 

Revenue seat-kilometers (m) 11.449 +7,7% 160.074 +4,5067% 

Passenger load-factor (%) 78,4 -0,8P 81,4 -,200pts. 

Number of flights 44.799 +11,6% 582.663 +7,3701% 

thereof Hub FRA 

Passengers in 1,000 3.005 +6,6% 43.455 +4,6821% 

Available seat-kilometers (m) 10.113 +5,6% 137.564 +2,0142% 

Revenue seat-kilometers (m) 8.039 +5,0% 112.248 +1,3810% 

Passenger load-factor (%) 79,5 -0,5% 81,6 -,500% 

Number of flights 26.512 +15,1% 344.395 +7,4780% 

thereof Hub MUC 

Passengers in 1,000 1.802 +2,6% 25.576 +9,2944% 

Available seat-kilometers (m) 4.438 +16,3% 58.449 +11,8007% 

Revenue seat-kilometers (m) 3.383 +14,5% 47.321 +12,5775% 

Passenger load-factor (%) 76,2 -1,2% 81,0 +,600% 

Number of flights 17.356 +6,0% 224.036 +6,6330% 

SWISS Passengers in 1,000 1.515 +7,9% 20.416 +9,4780% 
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Available seat-kilometers (m) 5.124 +12,1% 60.638 +8,2434% 

Revenue seat-kilometers (m) 4.131 +13,8% 50.204 +10,1142% 

Passenger load-factor (%) 80,6 +1,2P 82,8 +1,400pts. 

Number of flights 13.169 +4,9% 171.548 +5,0965% 

Austrian Airlines 

Passengers in 1,000 951 +5,8% 13.936 +8,4637% 

Available seat-kilometers (m) 1.937 +5,5% 27.703 +6,2457% 

Revenue seat-kilometers (m) 1.456 +8,1% 21.966 +9,7288% 

Passenger load-factor (%) 75,2 +1,8P 79,3 +2,5169pts. 

Number of flights 11.113 +5,0% 150.963 +4,8361% 

Total 
Network Airlines** 

Passengers in 1,000 7.287 +5,8% 103.844 +7,3527% 

Available seat-kilometers (m) 21.632 +9,2% 284.741 +5,6574% 

Revenue seat-kilometers (m) 17.014 +9,1% 231.952 +6,1557% 

Passenger load-factor (%) 78,7 -0,1P 81,5 +,3823pts. 

Number of flights 68.413 +9,2% 896.678 +6,5605% 

* Lufthansa German Airlines incl. Hub FRA, Hub MUC & regional airlines     
** Lufthansa German Airlines incl. Hub FRA, Hub MUC & regional airlines, SWISS incl. Edelweiss Air, Austrian Airlines 

  

Total 
Eurowings* 

Passengers in 1,000 2.629 +9,9% 38.491 +18,0227% 

Available seat-kilometers (m) 4.900 +19,5% 64.748 +21,2956% 

Revenue seat-kilometers (m) 3.824 +17,5% 52.609 +23,3594% 

Passenger load-factor (%) 78,0 -1,4P 81,3 +1,400pts. 

Number of flights 23.020 +13,0% 322.620 +16,1322% 

* Incl. Eurowings and Brussels Airlines     

 
     

  
   

        

Network Airlines & Cargo* 
   

 

      
By region   Month yoy Cumulative yoy 

Europe 

Passengers in 1,000 5.477 +4,4% 80.087 +8,1749% 

Available seat-kilometers (m) 6.104 +10,2% 84.031 +8,4653% 

Revenue seat-kilometers (m) 4.260 +7,0% 64.727 +9,3677% 

Passenger load-factor (%) 69,8 -2,1P 77,0 +,600pts. 

Available Cargo tonne-kilometers (m) 62 +4,5% 755 +3,0096% 

Revenue Cargo tonne-kilometers (m) 30 -0,4% 342 -7,1727% 

Cargo load-factor (%) 47,5 -2,3P 45,4 -4,900pts. 

America 
(North und South) 

Passengers in 1,000 862 +7,3% 11.767 +5,1733% 

Available seat-kilometers (m) 7.950 +7,0% 107.614 +4,6071% 

Revenue seat-kilometers (m) 6.676 +8,3% 90.184 +5,4486% 

Passenger load-factor (%) 84,0 +1,1P 83,8 +,700pts. 

Available Cargo tonne-kilometers (m) 627 +6,6% 7.573 +5,7282% 

Revenue Cargo tonne-kilometers (m) 409 +5,4% 4.820 +3,0310% 

Cargo load-factor (%) 65,2 -0,8P 63,6 -1,700pts. 

Asia/Pacific 
Passengers in 1,000 513 +7,3% 6.995 +3,7753% 

Available seat-kilometers (m) 5.139 +7,1% 67.547 +4,2681% 
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Revenue seat-kilometers (m) 4.173 +8,2% 56.875 +4,1706% 

Passenger load-factor (%) 81,2 +0,8P 84,2 -,100pts. 

Available Cargo tonne-kilometers (m) 541 +2,0% 6.725 +5,4066% 

Revenue Cargo tonne-kilometers (m) 391 -4,0% 4.989 +,6662% 

Cargo load-factor (%) 72,3 -4,5P 74,2 -3,500pts. 

Middle East/ 
Africa 

Passengers in 1,000 435 +21,1% 4.994 +4,7560% 

Available seat-kilometers (m) 2.438 +19,5% 25.549 +4,8579% 

Revenue seat-kilometers (m) 1.905 +19,6% 20.166 +5,0490% 

Passenger load-factor (%) 78,1 +0,1P 78,9 +,100pts. 

Available Cargo tonne-kilometers (m) 129 +7,6% 1.376 -6,7829% 

Revenue Cargo tonne-kilometers (m) 69 -1,3% 754 -7,4682% 

Cargo load-factor (%) 53,3 -4,8P 54,7 -,500pts. 

* Lufthansa German Airlines incl. Hub FRA, Hub MUC & regional airlines, SWISS incl. Edelweiss Air, Austrian Airlines, Lufthansa Cargo 

  
 
 

Eurowings* 
     

      
    Month yoy Cumulative yoy 

Short-haul 

Passengers in 1,000 2.335 +9,0% 35.222 +17,3686% 

Available seat-kilometers (m) 2.822 +18,0% 42.349 +19,2152% 

Revenue seat-kilometers (m) 2.098 +13,9% 34.247 +22,3138% 

Passenger load-factor (%) 74,3 -2,6P 80,9 +2,0486pts. 

Long-haul 

Passengers in 1,000 294 +17,2% 3.269 +25,5612% 

Available seat-kilometers (m) 2.078 +21,6% 22.400 +25,4338% 

Revenue seat-kilometers (m) 1.726 +22,1% 18.362 +25,3582% 

Passenger load-factor (%) 83,1 +0,3P 82,0 -,0495pts. 

* Incl. Eurowings and Brussels Airlines     
 


